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Digital tools for entrepreneurship and its use Module

To introduces the variety of digital tools, such as programs, websites, applications, and other 
internet and computerized resources that facilitate, enhance, and execute digital processes and 
overall digitization efforts for entrepreneurship.

 
To describe what is the digital tool?

 
To describe the variety of digital tools.

 
To explain the possibilities to use the digital tools for entrepreneurship.

 
To discuss the Future perspectives of digital technology for entrepreneurship.

Objectives:
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Digital tools for entrepreneurship and its use Module

The learning outcome of this module are to help you:

 

Give the examples of various digital tools.
 

Explain the differences of digital tools.
 

Understand the possibilities to use the digital tools for entrepreneurship.
 

Describe the development perspectives of digital technology for entrepreneurship.

Learning Outcomes
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Digital tools for entrepreneurship and its use Module

The top digital tools for business in 2021

1. File sharing and storage

Google Drive
 
This is Google’s cloud storage platform featuring Google Docs and Sheets. It’s a great 
of�ce tool that makes �le creation, sharing, and collaboration in real-time possible from 
across the world. Google Drive helps you reduce the number of emails and back and 
forth while having your shared document in 1 place only. And the best thing is, that it is 
incredibly simple to use and extremely convenient.
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The top digital tools for business in 2021

2. Team and project management

Asana
 
If you’re looking for a tool that will keep your team informed and updated about your 
projects, then Asana is among the best. While every team has the liberty to use the tool 
a little differently, Asana, in general, helps you create a project, organize it and assign 
tasks with timelines, streamline a schedule and share status updates. You can even take 
your learnings from a project and create an improved template for the next.
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The top digital tools for business in 2021

3. Communication

Slack
 
Communication within your team is of paramount importance, which is why you require 
software that is easy-to-use and allows data sharing. Slack is one of the best tools for 
business communication. This is because it is integrated with all major project 
management tools, as well as of�ce management, sales, productivity, developer and 
design tools. It enables you to be constantly aware of all facets of your digital marketing 
campaign. In fact, it is perfect to use on the go.
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The top digital tools for business in 2021

Skype
 
This has been in use for a long while, but its features ensure that it will remain valuable 
to businesses in the coming years too. Skype is a great communication tool to keep in 
touch with team members, talk and collaborate whenever required, even on the go. 
Apart from the HD video calling for which it is renowned, you can also set live subtitles 
for your international clients, share your screen, record your calls, and even use it to call 
landlines and mobile phones around the globe.
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The top digital tools for business in 2021

4. Website essentials

WordPress
 
Content management systems (CMS) need to meet various needs and goals. We have 
found WordPress to be �exible and seamlessly handle all kinds of content, while also 
supporting content creation. Unlike other CMS options, WordPress is free and is 
constantly updated and improved, keeping it in tune with changing user needs and 
evolving internet culture. 
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The top digital tools for business in 2021

Keyword Planner
 
You already know that SEO is vital to your digital marketing. The Keyword Planner from 
Google can help you get your SEO in order. You can research keywords for a new 
campaign or for your website, as well as obtain historical statistics and traf�c forecasts. 
This data can guide your decisions on bids and budgets as well as determining keywords 
that could help increase your rankings on search results.



newdigiship.eu

Digital tools for entrepreneurship and its use Module

The top digital tools for business in 2021

Google Analytics
 
This is one of the best free digital tools for business, to help you understand your 
customers. Google Analytics enables you to analyze your business data and evaluate 
the performance of your content, marketing, products and more. Thus, you can �ne-
tune your future strategies. Also, the insights offered will help you reach the right 
customers.
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The top digital tools for business in 2021

Google Search Console

 

This is a free service from Google that helps you optimize your website for search 
engines. It helps you monitor your website’s search traf�c, measure its performance and 
troubleshoot your website’s presence in the Google search results. The Google Search 
Console assesses whether Google can discover and crawl your website. In the case of 
indexing issues, it can �x them and request re-indexing of updated content.
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The top digital tools for business in 2021

Yoast for SEO
 
Yoast is a popular WordPress plugin that helps make your website as search engine-
friendly as possible. It’s a free tool that features SEO solutions for automating and 
optimizing almost every aspect of your site. From the point of view of content, Yoast 
provides SEO analysis and readability analysis to help you write SEO-friendly text that 
is engaging for your readers. Yoast also includes options for linking to your social media 
accounts. It can generate an XML sitemap that’s ready for indexing, and also update it as 
and when changes are made to the content and structure of the website.
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The top digital tools for business in 2021

5. Productivity

Momentum

 

This is an extension for Chrome that allows you to maintain a to-do list and displays it on 
every new browser window that you open. It’s a great reminder for what to be focused 
on. Momentum also allows for search and inspires you with a different quote and a 
beautiful picture every day.
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The top digital tools for business in 2021

6. E-mail marketing

MailChimp
 
Email is a powerful means of driving ROI, so, your email marketing campaigns need to be 
on point. It’s all about personalization today, and MailChimp helps you engage your 
users with tailored emails received at the right time. The best thing is, it’s easy to use, so 
you can create, design and send beautiful, effective, and branded emails to your 
audiences. MailChimp is a paid tool, however, beyond 2,000 contacts and 10,000 emails 
per month. Study their Essential, Standard and Premium Plans to see what best �ts your 
business requirement and your budget.
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The top digital tools for business in 2021

Typorama
 
You could have zero design skills and still create complex graphics on your iPhone and 
iPad through Typorama. You’ll have 40 different typographic styles to choose from, 
professional photo �lters and adjustment settings, cool tools to customize your designs, 
and sizing and sharing options. PicLab is a great alternative for Android. The images for 
your social media can be great, and created in seconds.
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The top digital tools for business in 2021

8. Calendar

Calendly
 
Your time is precious, and Calendly, an automated scheduling software, helps you save 
precious moments. It works seamlessly with the most common business apps and 
securely integrates with your calendar. You can also embed your Calendly link on your 
website. You can go for the basic free version, or upgrade to unlock more features.
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The top digital tools for business in 2021

Doodle
 
Similarly, Doodle helps organize calls across time-zones and sort through individual 
schedules with �nesse. You can get the people you need on a call in just 2 simple steps. 
You could start with the free trial and upgrade to the plan that best suits your business.
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The top digital tools for business in 2021

9. Daily deals for business tools

Appsumo

 

Would you believe you can buy amazing business tools at affordable prices – even at 50 
– 90% off  – to grow and scale your business? Do! Appsumo offers insane SaaS deals 
delivered straight to your inbox, that can help you as a business owner, save time and 
money.
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The top digital tools for business in 2021

10. News

Flipboard

 

This content discovery platform curates quality articles, videos, podcasts and more 
every day for people world-over. Flipboard is great for the information you want to 
receive, the ideas you want to share, and lets you spend time on what interests you. 
Download the app for free.
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10 Best Software Tools for Digital Entrepreneurs in 2023

It’s a known fact that over 50% of start-ups fail during their �rst year. Even if the 
founder has a great idea, many factors can affect the long-term health of his or her 
business. From disharmony to poor product quality, many factors can easily impede the 
growth and success of a company.

 

So what do successful digital entrepreneurs do differently to prevent failure? What 
things do they do to overcome challenges in their business?
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10 Best Software Tools for Digital Entrepreneurs in 2023

Shopify is preferred for its user-friendly and reliable platform. Shopify is also mobile-friendly and 
designed to be intuitive for all users.  

If you’re an ecommerce store owner, Shopify makes managing online stores incredibly easy. You 
don’t need to hire someone with technical know-how to run your store for you because you can 
do it yourself. Their platform also supports print-on-demand dropshipping functionality, which 
allows you to launch an online store without an inventory. Shopify integrates with many print-on-
demand companies, one of which is Printful—their number one partner. Shopify plans start at 
$9/month. There are also other advanced plans that you can get for a better upgrade and 
�exibility at a higher cost.  

Pros: Clear interface, several theme options, mobile-friendly, easy-to-use 
Cons: Limited functionalities, costly integrations, best for multi-product ecommerce business
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10 Best Software Tools for Digital Entrepreneurs in 2023

Evernote stands out as a cloud-based note-taking application for several reasons. First, its cross-
platform capability allows you to access the application no matter where you open it. Aside from 
the notes and listing tool, Evernote allows users to capture and save photos or record audio.  

If you’re a digital entrepreneur who has a creative team, Evernote’s team dashboard space can be 
an amazing place to brainstorm and store ideas. Evernote has a total of two paid plans: premium 
and business. It also has a pretty good basic plan that can offer you a 60MB monthly upload limit.  

Pros: Amazing integrations, good basic plan, clean, modern design, ef�cient collaboration

Cons: capture feature has limited image editing features, an expensive premium plan
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10 Best Software Tools for Digital Entrepreneurs in 2023

As an entrepreneur, you need to be visible to your customers, talents, and other businesses to 
secure clients and build important business relationships. As much as you work on your services 
or products, it’s also important to spend time improving your brand. The best tool that can help 
you in this aspect is LinkedIn.  

LinkedIn is a social media platform designed for building your professional network. With 
LinkedIn, you can connect with old and new colleagues, clients, customers, leads, and more. As a 
digital entrepreneur, you can also use LinkedIn to increase your business exposure, improve your 
credibility, and �nd the best talent for your business. LinkedIn has several account types and 
plans. The most affordable paid plan is the LinkedIn Premium Career, which starts at $39.99 a 
month.

Pros: networking opportunities, talent acquisition, industry updates, improved marketing

Cons: spam connections, costly premium, identity theft risk, time-consuming
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10 Best Software Tools for Digital Entrepreneurs in 2023

With Markup Hero, product management is easier than ever. This screenshot and annotation tool 
makes it easy to share ideas, communicate with colleagues, and collaborate with people online.

Just like how excellent team collaboration software improves productivity, an annotation tool like 
Markup Hero can solve different ef�ciency issues in the work�ow. It has impressive feedback 
features that allow users to type a long list of texts or tasks into a viewable image for sharing with 
individuals or groups. MarkUp Hero pricing starts at $4 per month. It also has a free version with 
limited features.

Pros: powerful markup tools, �exible API, annotation tools, link sharing, and image exporting
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10 Best Software Tools for Digital Entrepreneurs in 2023

Collaborating with your team is now convenient and easy with Slack. Slack is the leading business 
communications tool that’s used by big and small businesses alike. Slack’s features make it the 
perfect tool for remote teams and entrepreneurs who run online businesses.

Slack has a total of three paid plans: Pro, Business +, and Enterprise Grid. It also has a free version 
that’s good for small teams and businesses.

Pros: easy to use, good app integrations, advanced security, good for remote teams

Cons: expensive paid plan, limited formatting on messages
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10 Best Software Tools for Digital Entrepreneurs in 2023

GetResponse is an email marketing app that allows you to create mailing lists, send e-newsletters, 
and analyze your marketing campaigns in one dashboard. With GetResponse, digital 
entrepreneurs can automate their marketing campaigns, build landing pages for their websites, 
and install several integrations. GetResponse has a free plan and several different plans for 
features you need. Its email marketing plan starts at 15$ per month.

Pros: Good for small and large businesses, marketing automation, build better landing pages

Cons: No money back for annual plans, limited integrations, expensive plans
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10 Best Software Tools for Digital Entrepreneurs in 2023

Canva is a graphic design application that can help you design various business materials on your 
own. You can create posters, slides, social media graphics, and more without hiring a graphic 
designer to do all the image designing for you.

As we all know, hiring a graphic agency or a graphic artist can be quite expensive. So if you’re a 
budding entrepreneur with little to no budget for graphic design, Canva is simply the perfect tool 
for you. Canva has two paid plans: Canva Pro starting at 43$ per year per person and Canva for 
Teams starting at $70 per year for the �rst �ve people.

Pros: Easy to use, excellent design tools, several app integrations, good mobile app

Cons: No co-editing, limited number of templates, no creation of unique elements enabled
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10 Best Software Tools for Digital Entrepreneurs in 2023

Medium is a place where anyone can write, read, and connect with other people. Similar to 
blogging sites such as Blogger and WordPress, Medium allows both new and experienced writers 
to share their writing with the world.

Since Medium is a free website, anyone can start writing and publishing without limitations. A lot 
of business owners use Medium today to improve their content marketing strategy and bring in 
more readers to their websites. Medium’s premium plan starts at $5 per month.  

Pros: content marketing opportunities, an alternative to a website, improved brand reputation

Cons: lots of competition, no metadata control, no custom code, no recommendation control.
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10 Best Software Tools for Digital Entrepreneurs in 2023

https://markuphero.com/blog/10-best-software-tools-for-digital-entrepreneurs-in-2022/

Best social media scheduling tool

As an entrepreneur, you should always be actively seeking out ways to reach your target 
audience. The best way to do this is through a social media scheduling tool like Buffer. Buffer 
helps busy entrepreneurs to save time by allowing them to manage different social channels on 
one platform.

Instead of logging out of the different social channels you have, you can use Buffer to open all of 
them at the same time. Aside from viewing your channels, you can also use them to schedule 
posts, review data analytics, reply to customers, and manage your team. Buffer has a total of three 
paid plans: Essentials for $5 per month per channel, Team for $10 per month per channel, and 
Agency for $100 per month per channel.

Pros: Great calendar scheduling, work�ow management, content optimization, mobile access

Cons: glitches, costly compared to other tools, limited post scheduling on free account
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10 Best Software Tools for Digital Entrepreneurs in 2023

https://markuphero.com/blog/10-best-software-tools-for-digital-entrepreneurs-in-2022/

SEO remains a strong and effective digital marketing strategy for many businesses. Tools like Moz 
make it easy for you to run your SEO campaigns without the need to hire people to do certain 
tasks. With Moz, you can do audience analysis, easily see site rankings, �x errors on your site, and 
more. All of this makes Moz a wonderful option for optimizing your SEO on a limited budget. Moz 
has several paid plans starting at $99 per month.

Pros: good value for the price, metrics and reporting enabled, keyword explorer

Cons: could be overwhelming for beginners, limited features on the free account
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Digital Tools Every New Business Needs

https://startupnation.com/grow-your-business/digital-tools-new-business/

Modern startups run on digital tools. From communicating with customers, 
collaborating internally or protecting their assets, entrepreneurs should know that 
there’s a digital platform or service for everything.

The truth is, those that don’t embrace technology risk being left behind, especially 
during the COVID-19 pandemic. In order to stay a�oat, entrepreneurs must start 
off strong with some of the following digital tools. Embracing digital tools now 
means you’ll �nd further opportunities for integration, growth and success down 
the road.
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Digital Tools Every New Business Needs

https://startupnation.com/grow-your-business/digital-tools-new-business/

Project management

A new business (particularly one with a remote workforce, or one that requires 
collaboration across various teams) will need help keeping track of its myriad 
projects and goals. Email isn’t optimal for this, as it’s too isolated, and it’s easy for 
members to be accidentally left off an update if they aren’t included on the latest 
message.

Project management platforms like Trello or Wrike are more ef�cient. These 
cloud-based tools give a full and transparent look at where each important project 
is in its lifecycle and allows everyone to trace its progress from inception to 
completion.
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Digital Tools Every New Business Needs

https://startupnation.com/grow-your-business/digital-tools-new-business/

Website builder

Having a website is no longer optional for any business—it’s as important as the 
front door of a brick-and-mortar store. A website says that you’re a legitimate 
company, and you can use your site to impart news, information and alternative 
communication channels to your customers.

If you’re not tech-savvy, however, you don’t have to settle. Use a website builder 
like SquareSpace to create a clean, mobile-optimized site that you can build out to 
include a store, or promote via integrated marketing tools.
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Digital Tools Every New Business Needs

https://startupnation.com/grow-your-business/digital-tools-new-business/

Customer relationship management

There’s no reason to operate your customer relationships on the �y any longer. Too 
often this leads to lost or forgotten leads or turns repeat customers into ghosts.

Your customer relationship management (or CRM) tool will allow you to log and 
track every aspect of every relationship you build, letting you know how long it’s 
been since you’ve followed up with loyal customers, or which users are visiting 
your website and �lling out forms but not closing the deal on a purchase. CRM 
software like HubSpot helps you stay organized internally and top-of-mind with 
customers
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Digital Tools Every New Business Needs

https://startupnation.com/grow-your-business/digital-tools-new-business/

Email marketing

Email newsletters are one of the most popular and effective digital marketing tools 
out there. Use a platform like MailChimp or Constant Contact to easily design, 
send and review the results of your newsletters. You can drill down and examine 
who opened your emails, what links they clicked on, and who might be most 
interested in a follow-up message or offer.
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Digital Tools Every New Business Needs

https://startupnation.com/grow-your-business/digital-tools-new-business/

Social media management

Not only do you need a website for your start-up, but a presence on all major social 
media channels is also highly recommended. That means posting, engaging with 
other users, responding to customer questions and feedback, and otherwise being 
active to show your commitment to the platform(s).

Rather than spending all day and night checking your Facebook, Instagram and 
Twitter pages, use a management tool like Hootsuite to monitor feeds, schedule 
posts, interact and engage, and view analytics—all from one single dashboard.
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Digital Tools Every New Business Needs

https://startupnation.com/grow-your-business/digital-tools-new-business/

Virtual private network

Cyber attacks targeting small businesses are on the rise, which means you should 
take precautions to safeguard your startup from phishers, hackers and other 
cybercriminals. A VPN allows users to create a secure network connection even 
when you’re using a public network—such as the public WiFi networks at coffee 
shops. NordVPN is a popular option for its military-grade protections and 
thousands of available servers.

If you expect to conduct work from public spaces or collect sensitive data from 
clients, a VPN is an affordable way to protect you, your employees and your 
business.
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Digital Tools Every New Business Needs

https://startupnation.com/grow-your-business/digital-tools-new-business/

HR management software

When you’re just starting out, you may not have a full-�edged human resources 
team. HR management software can do everything from schedule employee shifts 
and send out company announcements to collect bank account information for 
direct deposit. There are so many small details that a new business owner could 
overlook that would then expose the business to issues and lawsuits. Put 
responsibility for these important tasks on one of the many leading digital HR tools 
on the market such as GoCo.
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Digital Tools Every New Business Needs

https://startupnation.com/grow-your-business/digital-tools-new-business/

Accounting software

Here’s another area of your business that can feel menial and boring until you’re 
facing an audit by the IRS, or you realize that your cash �ow analysis failed to 
account for this month’s payroll costs. Online accounting software like Xero does 
the work of an accountant and bookkeeper by tracking your expenses and pro�ts, 
reconciling debts, sending invoices, creating expense claims, and doing just about 
anything else that should be noted on your tax returns.
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Digital Tools Every New Business Needs

https://startupnation.com/grow-your-business/digital-tools-new-business/

Keyword research tools

If you’re just getting started in the content marketing game and want to �gure out 
how your startup can create thoughtful, interesting content that ranks on Google 
search, use a keyword research tool like Ahrefs to investigate words and search 
terms in your industry. Then build your well-written blog posts around these terms 
and watch your traf�c grow.

A new startup that doesn’t have an array of digital tools to automate and simplify 
tasks, connect remote users and improve operations may soon be running behind 
its competitors. It’s especially important to have these tools in place to manage a 
remote workforce.

Start things off on the right foot by investigating these digital tools early—it’ll be 
easier to scale up with them than to retro�t your tools to your existing, perhaps 
inef�cient, processes.
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“Blockchain” in digital entrepreneurship

This module introduces the concept of blockchain, presenting four foundation 
pillars of blockchain technology, explaining applications and use cases of 
blockchain in various industries: blockchain in healthcare, blockchain in FinTech, 
blockchain in real estate, blockchain in manufacturing, role of blockchain in 
modern start-ups and enterprises, blockchain solutions for the digital business, 
blockchain in mobile business apps, blockchain security solutions.

INTRODUCTION
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Learning outcomes 

Explain the blockchain use in digital entrepreneurship
 

Explain the advantages of blockchain
 

Give the examples of blockchain use in various industries
Explain the role of blockchain in the digital transformation of businesses
Demonstrate the blockchain developer skills
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Blockchain is a decentralized and distributed ledger technology that enables secure and 
transparent record-keeping of digital transactions.
It is the underlying technology behind cryptocurrencies like Bitcoin, but its applications 
extend beyond digital currencies.
The basic idea is to create a chain of blocks, each containing a list of transactions, linked 
together using cryptographic hashes.

1. What is the Blockchain?

“Blockchain” in digital entrepreneurship
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Decentralization: Unlike traditional centralized systems where a single entity (like a bank or a government) controls the 
ledger, a blockchain is maintained by a network of nodes (computers) distributed across the world. This decentralization 
makes the system more resilient and less prone to manipulation.

Security: Each block in the chain is linked to the previous one through a cryptographic hash, creating a secure and tamper-
resistant structure. Once a block is added to the chain, altering its contents would require changing all subsequent blocks, 
which is computationally infeasible.

Transparency: The entire transaction history is stored in a public ledger that anyone on the network can access. This 
transparency is often touted as a key advantage, especially in �nancial transactions and supply chain management.

Consensus Mechanism: To add a new block to the chain, the majority of nodes on the network must agree that the 
information in the block is valid. Various consensus mechanisms, such as proof-of-work (used in Bitcoin) and proof-of-stake, 
ensure agreement among participants.

Smart Contracts: These are self-executing contracts with the terms of the agreement directly written into code. Smart 
contracts automatically execute and enforce the terms of an agreement when prede�ned conditions are met, without the 
need for intermediaries.

2. Foundation pillars of blockchain technology

“Blockchain” in digital entrepreneurship
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Blockchain consists of several key components that work together to create a decentralized 
and secure digital ledger.

 

Cryptographic Hash Function
A hash function is used to create a �xed-size string of characters (hash) from any input data.

Function: It ensures the integrity of the data within a block. Even a small change in the input 
data will produce a signi�cantly different hash.

Blockchain components

“Blockchain” in digital entrepreneurship
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Blocks
The data in a blockchain is grouped into blocks, each containing a list of transactions. A block 
typically includes a header (containing metadata like a timestamp and the previous block's 
hash) and a body (containing the actual transactions).

Blockchain
The blockchain is a chain of blocks linked together. Each block contains a reference (hash) to 
the previous block, forming a chronological and unalterable chain.

Decentralized Network
The blockchain is maintained by a network of computers (nodes) distributed across the globe. 
This decentralization ensures that no single entity has control over the entire blockchain, 
making it more secure and resistant to manipulation.

Blockchain components:

“Blockchain” in digital entrepreneurship
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Consensus Mechanism

To achieve agreement among nodes on the validity of transactions and the order of blocks. Different consensus 
mechanisms, such as Proof-of-Work (used in Bitcoin) or Proof-of-Stake, ensure that the majority of nodes agree on 
the state of the blockchain.

Smart Contracts

Self-executing contracts with prede�ned rules and conditions. Smart contracts automatically execute and enforce the 
terms of an agreement when speci�c conditions are met, eliminating the need for intermediaries.

Public and Private Keys

Used for secure digital signatures and cryptographic authentication. Public keys are visible to others and are used to 
verify signatures, while private keys are kept secret and are used to sign transactions, ensuring security and 
authenticity.

Wallets

Digital tools that allow users to store and manage their public and private keys. Wallets enable users to interact with 
the blockchain, send and receive transactions, and manage their digital assets.

Nodes

Computers that participate in maintaining the blockchain network. Nodes validate transactions, add new blocks to the 
blockchain, and participate in the consensus process.

“Blockchain” in digital entrepreneurship
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Blockchain is a compelling choice for digital entrepreneurship due to its transformative impact on business 
models and processes. Let’s explore why entrepreneurs should pay attention to this revolutionary 
technology:

 

1. Decentralization and Trust
Disintermediation: Blockchain eliminates the need for intermediaries (such as banks or payment 
processors) by allowing direct peer-to-peer transactions. Entrepreneurs can build decentralized 
applications (DApps) that empower users. Transactions recorded on the blockchain are permanent and 
tamper-proof. Entrepreneurs can create transparent systems where trust is established through code 
rather than institutions.

 

2. Smart Contracts
Automated Execution: Smart contracts are self-executing agreements with prede�ned rules. Entrepreneurs 
can use them to automate processes, such as supply chain management, royalties, or insurance claims. By 
removing intermediaries, smart contracts reduce costs and streamline operations.

3. Why Blockchain for Digital Entrepreneurship?

“Blockchain” in digital entrepreneurship
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3. Transparency and Traceability
Supply Chain Optimization: Blockchain enables real-time tracking of goods, ensuring 
transparency and authenticity. Entrepreneurs can enhance supply chain ef�ciency and build 
consumer trust. Entrepreneurs can verify the origin and history of products, which is crucial for 
industries like luxury goods, food, and pharmaceuticals.

 
4. Tokenization and Crowdfunding

Entrepreneurs can tokenize assets (such as real estate, art, or intellectual property) on the 
blockchain. This fractional ownership allows for liquidity and democratizes investment. Initial 
Coin Offerings (ICOs): Blockchain-based crowdfunding enables startups to raise capital 
globally without traditional barriers.

“Blockchain” in digital entrepreneurship
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5. Financial Inclusion
Entrepreneurs can reach unbanked populations by providing �nancial services through 
blockchain. Remittances, microloans, and cross-border payments become more 
accessible.  These blockchain-based digital currencies can mitigate currency volatility, 
bene�ting entrepreneurs operating in multiple countries.

 

6. NFTs and Digital Assets
Entrepreneurs can create unique digital assets (art, music, collectibles) and sell them on NFT 
marketplaces. NFTs unlock new revenue streams and fan engagement. Blockchain allows true 
ownership of in-game assets, fostering entrepreneurship within virtual ecosystems.

“Blockchain” in digital entrepreneurship
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7. Data Security and Privacy
Entrepreneurs can build privacy-preserving solutions using blockchain. Users control their 
data, reducing the risk of breaches. Securely sharing medical records or personal information 
becomes feasible.

 
8. Innovation and Early Adoption

Entrepreneurs who embrace blockchain early gain a competitive edge. They can pioneer novel 
business models, disrupt industries, and create value.  Entrepreneurs should stay informed 
about blockchain developments and collaborate with experts and other startups. 

“Blockchain” in digital entrepreneurship
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Blockchain technology has the potential to revolutionize digital entrepreneurship by providing a 
secure, transparent, and tamper-proof platform for conducting transactions and exchanging value. 
Here are some of the key applications of blockchain in digital entrepreneurship:

 

1. Decentralized marketplaces and exchanges. Blockchain can be used to create decentralized 
marketplaces where buyers and sellers can transact directly with each other, without the need for 
intermediaries. This can reduce transaction costs and increase trust, as all transactions are 
recorded on the blockchain and are visible to all participants.

 

2. Supply chain management. Blockchain can be used to track the movement of goods and 
products through a supply chain, from the manufacturer to the consumer. This can improve 
transparency and ef�ciency, and help to reduce fraud.

“Blockchain” in digital entrepreneurship
Applications in Digital Entrepreneurship
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3. Intellectual property protection. Blockchain can be used to create a secure and tamper-proof record of 
ownership for digital assets, such as music, art, and software. This can help to protect creators from 
copyright infringement.

 

4. Fundraising and crowdfunding. Blockchain can be used to create decentralized fundraising platforms 
where investors can pool their resources to fund new ventures. This can democratize access to capital and 
help entrepreneurs to get their ideas off the ground.

 

5. Identity management. Blockchain can be used to create secure and veri�able digital identities. This can 
help to reduce identity fraud and make it easier for people to access online services.

 

6. Data monetization. Blockchain can be used to create platforms where individuals can control and 
monetize their own data. This can give people more control over their privacy and allow them to earn money 
from their data.

“Blockchain” in digital entrepreneurship
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Examples of companies that are using blockchain to revolutionize 
digital entrepreneurship

OpenSea: 
 
OpenSea is a 
decentralized 
marketplace for NFTs 
(non-fungible tokens). 
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Examples of companies that are using blockchain to 
revolutionize digital entrepreneurship

Origin Protocol 
 
Origin Protocol is a 
decentralized e-commerce 
platform that uses blockchain 
to track the provenance of 
products. 
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Examples of companies that are using blockchain to 
revolutionize digital entrepreneurship

 IQ.wiki
 
IQ.wiki is a decentralized 
encyclopedia that uses 
blockchain to store and 
verify information. 
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Examples of companies that are using blockchain to 
revolutionize digital entrepreneurship

 Brave 
 
Brave is a privacy-focused 
web browser that uses 
blockchain to reward users 
for their attention. 
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Examples of companies that are using blockchain to 
revolutionize digital entrepreneurship

 Uphold 
 
Uphold is a cryptocurrency 
exchange that uses 
blockchain to make it easy to 
buy, sell, and trade 
cryptocurrencies. 
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“Cloud computing” in digital entrepreneurship

What are the use cases of blockchain in various industries?

The main industries:

Finance
Supply chain management
Healthcare
Government
Other industries 
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Use case of blockchain in Finance  

Cross-border payments.  Blockchain can be used to make cross-border payments faster, 
cheaper, and more transparent.

 
Trade �nance.  Blockchain can be used to streamline and automate trade �nance processes, 
such as letters of credit and �nancing.

 
Securities trading.  Blockchain can be used to create more ef�cient and secure securities 
trading platforms.

 
Central bank digital currencies (CBDCs).  CBDCs are digital versions of a country's �at 
currency that are issued and backed by a central bank. Blockchain can be used to create 
CBDCs that are secure, transparent, and ef�cient.
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Use case of blockchain in Supply chain 
management

Track and trace. Blockchain can be used to track the movement of goods and products 
through a supply chain, from the manufacturer to the consumer. This can improve 
transparency and ef�ciency, and help to reduce fraud.

 
Provenance. Blockchain can be used to create a secure and tamper-proof record of 
ownership for goods and products. This can help to prove the provenance of goods, 
such as diamonds or pharmaceuticals.

 
Anti-counterfeiting. Blockchain can be used to create secure and tamper-proof labels 
for goods. This can help to prevent counterfeiting and ensure that consumers are 
buying genuine products.
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Use case of blockchain in Healthcare

Electronic health records (EHRs). Blockchain can be used to create secure and tamper-
proof EHRs that are accessible to all authorized providers. This can improve the quality 
of care and reduce the costs of healthcare.

 
Clinical trials.  Blockchain can be used to improve the ef�ciency and transparency of 
clinical trials. This can help to accelerate the development of new drugs and 
treatments.

 
Pharmaceutical supply chain.  Blockchain can be used to track the movement of 
pharmaceuticals through the supply chain, from the manufacturer to the patient. This 
can help to ensure that patients are receiving genuine and safe medications.
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Use case of blockchain in Government

Identity management.  Blockchain can be used to create secure and veri�able digital 
identities for citizens. This can help to reduce identity fraud and improve access to 
government services.

 
Land registry.  Blockchain can be used to create a secure and tamper-proof land 
registry. This can help to reduce fraud and improve property management.

 
Taxation.  Blockchain can be used to create a more ef�cient and transparent tax 
collection system. This can help to reduce tax evasion and increase government 
revenue.
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Use case of blockchain in other industries

Voting. Blockchain can be used to create secure and transparent voting systems. This 
can help to reduce voter fraud and increase voter con�dence.

 
Intellectual property protection.  Blockchain can be used to create a secure and 
tamper-proof record of ownership for intellectual property, such as music, art, and 
software. This can help to protect creators from copyright infringement.

 
Philanthropy.  Blockchain can be used to create more transparent and accountable 
philanthropic organizations. This can help to ensure that donations are used for the 
intended purposes.
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4. Is blockchain a good option for digital 
transformations for businesses? 

Blockchain technologies have been identi�ed as a potential game-changer for small 
and medium-sized enterprises (SMEs) and start-ups.

 
By reducing information asymmetries and transaction costs, blockchain can help new 
and small businesses overcome long-standing challenges related to scale, opacity, and 
lack of business history, facilitating trade and access to �nance .
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Is blockchain a good option for digital 
transformations for businesses? 

Blockchain technology can help SMEs build, grow, and adapt to many of the challenges 
they face. 

 
For instance, blockchain payment solutions can bridge gaps and open new markets for 
many business owners. 

 
The connected nature of blockchain means developing economy SMEs can access new 
markets, while boosting economic growth at home .
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The bene�ts of using blockchain for digital 
transformation

Increased transparency.  Blockchain can help to increase transparency in business processes by 
providing a tamper-proof record of all transactions. This can help to build trust between businesses 
and their customers and partners.

 
Improved ef�ciency. Blockchain can help to improve ef�ciency by automating business processes and 
reducing the need for intermediaries. This can save businesses time and money.

 
Reduced costs.  Blockchain can help to reduce costs by eliminating the need for expensive 
intermediaries and reducing the risk of fraud.

 
New business models.  Blockchain can enable new business models that are not possible with 
traditional technologies. This can help businesses to innovate and gain a competitive advantage.
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Blockchain-as-a-service (BaaS)

Blockchain-as-a-Service (BaaS) is a cloud-based service that allows businesses to build 
and deploy blockchain applications without having to manage the underlying 
blockchain infrastructure.
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BaaS platforms provide businesses with a number 
of bene�ts

Reduced costs.  BaaS platforms can help businesses save money on the cost of 
hardware, software, and personnel required to manage blockchain infrastructure.

 
Increased agility. BaaS platforms can help businesses move faster and be more agile by 
providing them with pre-built tools and templates for developing blockchain 
applications.

 
Reduced risk. BaaS platforms can help businesses reduce the risk of security breaches 
and other problems by providing them with a secure and managed environment for 
developing and deploying blockchain applications.
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BaaS platforms features

Blockchain network access.  BaaS platforms provide businesses with access to a 
blockchain network, such as Ethereum or Hyperledger Fabric.

 
Development tools. BaaS platforms provide businesses with development tools, such 
as SDKs and APIs, for developing blockchain applications.

 
Management tools.  BaaS platforms provide businesses with management tools for 
monitoring and managing their blockchain applications.
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Is blockchain a good option for digital 
transformations for businesses? 

Blockchain is still a relatively new technology, and there are some challenges that businesses 
need to consider before adopting it.

 
However, the potential bene�ts of blockchain are signi�cant, and businesses that are able to 
successfully implement it are likely to see a number of bene�ts.
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Blockchain Development Tools
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IBM Blockchain Platform

A managed service that provides a 
full stack blockchain-as-a-service 
(BaaS) offering. It allows businesses 
to build, operate, and govern 
blockchain networks with the 
performance, security, and 
scalability necessary for even the 
most demanding use cases in 
regulated industries.
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IBM Blockchain Platform

IBM Blockchain Platform is built on Hyperledger Fabric, an open-source  blockchain 
fabric developed by the Linux Foundation. Hyperledger Fabric  is a modular and 
permissioned blockchain platform that is designed for enterprise use. It provides a high 
level of security, privacy, and  performance, and it is supported by a large and active 
community of developers.
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IBM Blockchain Platform features

A pre-con�gured Hyperledger Fabric network
 

A user-friendly console for managing your network
 

A set of SDKs for developing blockchain applications
 

24/7 support
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Solidity

Solidity is a high-level programming 
language that is speci�cally designed 
for writing smart contracts. Smart 
contracts are programs that run on a 
blockchain and are used to automate 
transactions and agreements. Solidity 
is a popular choice for blockchain 
developers because it is easy to learn 
and use, and it has a large community 
of developers and resources available. 
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Hyperledger Fabric 

Hyperledger Fabric is intended as a 
foundation for developing applications 
or solutions with a modular 
architecture. Hyperledger Fabric 
allows components, such as consensus 
and membership services, to be plug-
and-play. Its modular and versatile 
design satis�es a broad range of 
industry use cases. It offers a unique 
approach to consensus that enables 
performance at scale while preserving 
privacy.
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Ethereum

Ethereum is a popular open-source 
blockchain platform that supports the 
development of  decentralized 
applications  (dApps). Decentralized 
applications are applications that run 
on a blockchain and are not controlled 
by any central authority. Ethereum is 
a good choice for blockchain 
developers who are looking to build 
dApps that can be used by many 
people.
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Hadhat

Hardhat is a development 
environment for Ethereum-based 
web3 applications. It provides a 
comprehensive toolset for compiling, 
testing, deploying, and debugging 
smart contracts and decentralized 
applications (DApps). Hardhat is 
known for its ease of use, �exibility, 
and extensibility, making it a popular 
choice among Ethereum developers.
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Infura

Infura is a cloud-based service that 
provides APIs for connecting to and 
interacting with the Ethereum and 
IPFS blockchains. It allows 
developers to easily connect to 
these blockchains without having to 
set up and manage their own 
infrastructure.
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Metamask

MetaMask is a popular software 
cryptocurrency wallet used to interact 
with the Ethereum blockchain. It allows 
users to store Ether and other ERC-20 
tokens, enabling them to transact with 
any Ethereum address. MetaMask is 
available as a browser extension for 
Chrome, Firefox, Brave, and Opera, as 
well as a mobile app for iOS and 
Android.
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Linea

Linea is a Layer-2 scaling solution for 
the Ethereum blockchain. It is a 
zkRollup, which means it uses zero-
knowledge proofs to compress and 
verify transactions off-chain, before 
posting them to the Ethereum mainnet. 
This allows Linea to achieve signi�cant 
scalability gains without sacri�cing 
security or decentralization.
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Web3.js 

Web3.js is a JavaScript library that 
provides a high-level API for 
interacting with the Ethereum 
blockchain. It allows developers to 
easily connect to Ethereum nodes, 
send and receive transactions, deploy 
and manage smart contracts, and 
interact with various decentralized 
applications (DApps).
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“Cloud computing” in digital entrepreneurship

This module focuses on introduction to cloud computing. It provides the de�nition of cloud 
computing, describes essential cloud characteristics, and discusses the key bene�ts of cloud 
computing. This module also describes the primary cloud service models, cloud services 
brokerage, and the primary cloud deployment models.

INTRODUCTION
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“Cloud computing” in digital entrepreneurship

The main topics:
✔ What is the cloud computing?
✔ Essential cloud characteristics
✔ What are the key bene�ts of cloud computing?
✔ Cloud service models what can be used for business companies
✔ What is cloud services brokerage?
✔ Primary cloud deployment models

TOPICS
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“Cloud computing” in digital entrepreneurship

Cloud computing enables customers to use infrastructure and applications via the 
internet, without installing and maintaining them on-premises.

1. What is Cloud Computing?
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“Cloud computing” in digital entrepreneurship

Cloud computing is on-demand access, via the internet, to computing resources—
applications, servers (physical servers  and  virtual servers),  data 
storage,  development tools, networking capabilities, and more—hosted at a 
remote data center managed by a cloud services provider (or CSP). The CSP makes 
these resources available for a monthly subscription fee or bills them according to 
usage.
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“Cloud computing” in digital entrepreneurship

Compared to traditional on-premises IT, and depending on the cloud services you 
select, cloud computing helps do the following:
 

Lower IT costs: Cloud lets you of�oad some or most of the costs and effort of 
purchasing, installing, con�guring, and managing your own  on-premises 
infrastructure.
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“Cloud computing” in digital entrepreneurship

Compared to traditional on-premises IT, and depending on the cloud services you select, 
cloud computing helps do the following:
 
Improve agility and time-to-value: With cloud, your organization can start using enterprise 
applications in minutes, instead of waiting weeks or months for IT to respond to a request, 
purchase and con�gure supporting hardware, and install software. Cloud also lets you 
empower certain users—speci�cally developers and data scientists—to help themselves to 
software and support infrastructure.
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“Cloud computing” in digital entrepreneurship

Scale more easily and cost-effectively: Cloud provides elasticity—instead of purchasing 
excess capacity that sits unused during slow periods, you can scale capacity up and down in 
response to spikes and dips in traf�c. You can also take advantage of your cloud provider’s 
global network to spread your applications closer to users around the world.
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“Cloud computing” in digital entrepreneurship

The term ‘cloud computing’  also refers to the technology that makes cloud work. This 
includes some form of  virtualized  IT infrastructure—servers, operating system software, 
networking, and other infrastructure that’s abstracted, using special software, so that it can 
be pooled and divided irrespective of physical hardware boundaries. For example, a single 
hardware server can be divided into multiple virtual servers.
 
Virtualization enables cloud providers to make maximum use of their data center resources. 
Not surprisingly, many corporations have adopted the cloud delivery model for their  on-
premises  infrastructure so they can realize maximum utilization and  cost savings  vs. 
traditional IT infrastructure and offer the same self-service and agility to their end-users.
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“Cloud computing” in digital entrepreneurship

If you use a computer or mobile device at home or at work, you almost certainly use some 
form of cloud computing every day, whether it’s a cloud application like Google Gmail or 
Salesforce, streaming media like Net�ix, or cloud �le storage like Dropbox. Industry analyst 
Gartner projected recently that worldwide end-user public cloud spending to reach nearly 
USD 600 billion in 2023 (link resides outside ibm.com).
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“Cloud computing” in digital entrepreneurship

Public Cloud I
 
Public cloud is a type of cloud computing in which a cloud service provider makes computing 
resources—anything from SaaS applications, to individual virtual machines (VMs), to bare 
metal computing hardware, to complete enterprise-grade infrastructures and development 
platforms—available to users over the public internet. These resources might be accessible 
for free, or access might be sold according to subscription-based or pay-per-usage pricing 
models.

2. Types of Cloud Computing
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“Cloud computing” in digital entrepreneurship

Public Cloud II
 
The public cloud provider owns, manages, and assumes all responsibility for the data centers, 
hardware, and infrastructure on which its customers’ workloads run, and it typically provides 
high-bandwidth network connectivity to ensure high performance and rapid access to 
applications and data.
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“Cloud computing” in digital entrepreneurship

Public Cloud III
 
Public cloud is a multi-tenant environment—the cloud provider's data center infrastructure 
is shared by all public cloud customers. In the leading public clouds—Amazon Web Services 
(AWS), Google Cloud, IBM Cloud, Microsoft Azure, and Oracle Cloud—those customers can 
number in the millions.
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“Cloud computing” in digital entrepreneurship

Public Cloud IV
 
Many enterprises are moving portions of their computing infrastructure to the public cloud 
because public cloud services are elastic and readily scalable, �exibly adjusting to meet 
changing workload demands. Others are attracted by the promise of greater ef�ciency and 
fewer wasted resources since customers pay only for what they use. Still others seek to 
reduce spending on hardware and on-premises infrastructures.



newdigiship.eu

“Cloud computing” in digital entrepreneurship

Private Cloud I
 
Private cloud is a cloud environment in which all cloud infrastructure and computing 
resources are dedicated to, and accessible by, one customer only. Private cloud combines 
many of the bene�ts of cloud computing—including elasticity, scalability, and ease of service 
delivery—with the access control, security, and resource customization of on-premises 
infrastructure.
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“Cloud computing” in digital entrepreneurship

Private Cloud II
 
A private cloud is typically hosted on-premises in the customer's data center. But a 
private cloud can also be hosted on an independent cloud provider’s infrastructure or 
built on rented infrastructure housed in an offsite data center.
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“Cloud computing” in digital entrepreneurship

Private Cloud III
 
Many companies choose private cloud over public cloud because private cloud is an easier 
way  (or the only way) to meet their regulatory compliance requirements. Others choose 
private cloud because their workloads deal with con�dential documents, intellectual property, 
personally identi�able information (PII), medical records, �nancial data, or other sensitive data.



newdigiship.eu

“Cloud computing” in digital entrepreneurship

Private Cloud IV
 
By building private cloud architecture according to cloud native principles, an 
organization gives itself the �exibility to easily move workloads to public cloud or run 
them within a hybrid cloud (see below) environment whenever they’re ready.
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“Cloud computing” in digital entrepreneurship

Hybrid cloud I
 
Hybrid cloud is just what it sounds like—a combination of public and private cloud 
environments. Speci�cally, and ideally, a hybrid cloud connects an organization's private 
cloud services and public clouds into a single, �exible infrastructure for running the 
organization’s applications and workloads.
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“Cloud computing” in digital entrepreneurship

Hybrid cloud II
 
The goal of hybrid cloud is to establish a mix of public and private cloud resources—and 
with a level of orchestration between them—that gives an organization the �exibility to 
choose the optimal cloud for each application or workload and to move workloads freely 
between the two clouds as circumstances change. This enables the organization to meet 
its technical and business objectives more effectively and cost-ef�ciently than it could 
with public or private cloud alone.
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“Cloud computing” in digital entrepreneurship

Multicloud and hybrid multicloud I
 
Multicloud is the use of two or more clouds from two or more different cloud providers. 
Having a multicloud environment can be as simple using email SaaS from one vendor and 
image editing SaaS from another. But when enterprises talk about multicloud, they're 
typically talking about using multiple cloud services—including SaaS, PaaS, and IaaS 
services—from two or more of the leading public cloud providers.
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“Cloud computing” in digital entrepreneurship

Multicloud and hybrid multicloud II
 
Hybrid multicloud is the use of two or more public clouds together with a private cloud 
environment.
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“Cloud computing” in digital entrepreneurship

Multicloud and hybrid multicloud III
 
Organizations choose multicloud to avoid vendor lock-in, to have more services to choose 
from, and to access to more innovation. But the more clouds you use—each with its own set of 
management tools, data transmission rates, and security protocols—the more dif�cult it can be 
to manage your environment. Multicloud management platforms provide visibility across 
multiple provider clouds through a central dashboard, where development teams can see their 
projects and deployments, operations teams can keep an eye on clusters and nodes, and the 
cybersecurity staff can monitor for threats.
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“Cloud computing” in digital entrepreneurship

Cloud Security I
 
Traditionally, security concerns have been the primary obstacle for organizations 
considering  cloud services, particularly  public  cloud  services. In response to demand, 
however, the security offered by  cloud  service  providers  is steadily outstripping  on-
premises security solutions.
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“Cloud computing” in digital entrepreneurship

Cloud Security II
 
Maintaining cloud security demands different procedures and employee skillsets than in 
legacy IT environments. Some cloud security best practices include the following:

Shared responsibility for security:  Generally, the  cloud provider  is responsible for 
securing cloud infrastructure and the customer is responsible for protecting its data 
within the cloud—but it's also important to clearly de�ne data ownership between 
private and public third parties.
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“Cloud computing” in digital entrepreneurship

Cloud Security III 
 
Maintaining cloud security demands different procedures and employee skillsets than in 
legacy IT environments. Some cloud security best practices include the following:
Data encryption:  Data should be encrypted while at rest, in transit, and in use. 
Customers need to maintain full control over security keys and hardware security 
module.
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“Cloud computing” in digital entrepreneurship

Cloud Security IV
 
Maintaining cloud security demands different procedures and employee skillsets than in 
legacy IT environments. Some cloud security best practices include the following:
User identity and access management: Customer and IT teams need full understanding 
of and visibility into network, device, application, and data access. 
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“Cloud computing” in digital entrepreneurship

Cloud Security V
 
Maintaining cloud security demands different procedures and employee skillsets than in 
legacy IT environments. Some cloud security best practices include the following:
Collaborative management:  Proper communication and clear, understandable 
processes between IT, operations, and security teams will ensure seamless cloud 
integrations that are secure and sustainable.
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“Cloud computing” in digital entrepreneurship

Cloud Security VI
 
Maintaining cloud security demands different procedures and employee skillsets than in 
legacy IT environments. Some cloud security best practices include the following:
 
Security and compliance monitoring:  This begins with understanding all regulatory 
compliance standards applicable to your industry and setting up active monitoring of all 
connected systems and cloud-based services to maintain visibility of all data exchanges 
between public, private, and hybrid cloud environments.
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“Cloud computing” in digital entrepreneurship

Cloud Use Cases I:
 
With 25% of organizations planning to move  all  their applications to cloud within the 
next year, it would seem that  cloud computing  use cases are limitless. But even for 
companies not planning a wholesale shift to the cloud, certain initiatives and  cloud 
computing are a match made in IT heaven.
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“Cloud computing” in digital entrepreneurship

Cloud Use Cases II
 
Disaster recovery and business continuity have always been a natural for cloud because 
cloud provides cost-effective redundancy to protect data against system failures and the 
physical distance required to recover data and applications in the event of a local outage 
or disaster. All of the major public cloud providers offer Disaster-Recovery-as-a-Service 
(DRaaS).
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“Cloud computing” in digital entrepreneurship

Cloud Use Cases III
 
Anything that involves storing and processing huge volumes of data at high speeds—and 
requires more storage and computing capacity than most organizations can or want to 
purchase and deploy on-premises—is a target for cloud computing. Examples include:
 

Big data analytics 
Internet of Things (IoT) 
Arti�cial intelligence
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“Cloud computing” in digital entrepreneurship

Cloud Use Cases IV
 
For development teams adopting Agile or  DevOps  (or DevSecOps) to streamline 
development, cloud offers the on-demand  end-user  self-service  that keeps operations 
tasks—such as spinning up development and test servers—from becoming development 
bottlenecks. 
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“Cloud computing” in digital entrepreneurship

Technologies like arti�cial intelligence, machine learning, 
big data, IoT etc. have given rise to innovative ways of 
doing business thus leaving the old business practices 
ineffective. Enterprises who have been functioning in 
their respective domains for years are now facing an 
urgent need to pivot their traditional business process to 
suit the needs of the modern consumer. Digital 
transformation is the way these organizations make this 
change. While Cloud is the support they rely on to enable 
this transformation.

The 5 Benefits & Role of Cloud
Computing in Digital
Transformation - CIOCoverage-
Driven for Technology Leaders
The 5 Benefits & Role of Cloud
Computing in Digital...

Ciocoverage

https://www.ciocoverage.com/5-benefits-role-of-cloud-computing-in-digital-transformation/
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“Cloud computing” in digital entrepreneurship

3. Why is Cloud Computing Important for Digital Transformation?

Cloud computing is the use of remote servers over a network. These servers can 
provide functionality like storage, processing, security, analytics etcetera. For 
digital disruption to take place a company needs to revolutionize its current 
business process and leverage technologies like the internet of things (IoT), 
chatbots, augmented reality, machine learning, big data analytics etc. All these 
technologies require heavy computing power, storage, and IT infrastructure. 
Cloud computing provides these services based on a company’s individual 
requirements. 
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“Cloud computing” in digital entrepreneurship

Cloud computing has been the enabler of digital transformation in following ways: 

 

1. Flexibility:

To effectively execute a digital transformation strategy a company will need to pivot its 
business process multiple times. Cloud computing saves an organization from the hassle of 
investing in varying IT resources by providing required computing resources, 
infrastructure, and platforms on the go. This allows a company to be agile and �exible.

4. Five Ways Cloud Computing is Helping in Digital Transformation:
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“Cloud computing” in digital entrepreneurship

Five Ways Cloud Computing is Helping in Digital Transformation:
 
2. Cost-effective:
Along with the �exibility to adjust requirements, the cloud offers a scalable service 
model where an enterprise only pays for the resources used. Hence not only it 
saves the capital expenditure of buying and managing IT infrastructure but also 
helps companies to effectively scale their resources based on requirements
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“Cloud computing” in digital entrepreneurship

Five Ways Cloud Computing is Helping in Digital Transformation:
 
3. Security:
If your database is stored in-house then you constantly face the risk of losing 
critical information due to data breaches, unexpected system shutdown, disasters, 
brute force attacks etc. In case of cloud hosting, you can easily create multiple 
backups of your data. This is especially bene�cial when dealing with big data as the 
chances of system failures signi�cantly increase in case of the big data analysis.
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“Cloud computing” in digital entrepreneurship

Five Ways Cloud Computing is Helping in Digital Transformation:
 
4. Rapid Prototyping:
For digital transformation to work, an enterprise needs to continuously innovate, 
test, implement and repeat. Cloud can provide companies with a platform where 
they can easily build, test and deploy applications without the need to setup 
complex infrastructure. Hence throughout the transformation phase, a company 
can experiment with multiple applications on different platforms.
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“Cloud computing” in digital entrepreneurship

Five Ways Cloud Computing is Helping in Digital Transformation:
 
5. Better Collaboration:
Digital transformation requires a company to adapt to a culture of innovation and 
creativity and leave the old hierarchical chain of commands. Cloud computing 
allows the �les to be accessed from any place and at any time. It is also possible to 
control the level of authority of user thus ensuring optimal delegation. Overall it 
helps create an atmosphere of collaboration and teamwork in the company.
All these bene�ts suggest clearly that if you are planning for a digital 
transformation in your enterprise then the cloud is a logical and optimal solution. 
If you are planning to move to the cloud or are looking for an IT solution expert 
then we can be a partner of choice.
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“Cloud computing” in digital entrepreneurship

Cloud services brokerage (CSB) is an IT role and business model in which a 
company or other entity adds value to one or more (public or private) cloud 
services on behalf of one or more consumers of that service via three primary 
roles including aggregation, integration and customization brokerage.
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Social Media Marketing Module

The objective of this module is to guide and help you to: 
 

Develop and implement comprehensive social media marketing strategies across various 
platforms, including Facebook, Instagram, Twitter, and LinkedIn.
Create engaging and compelling content to increase brand visibility and drive audience 
engagement.
Identify key trends and opportunities to enhance social media strategies. - manage social media 
accounts, and understand content scheduling, community management, and responding to 
comments and messages.
Monitor social media channels for customer inquiries and feedback, providing timely and 
personalized responses.
Conduct market research and utilized analytics tools to track and measure the performance of 
social media campaigns, optimizing them for maximum impact.
Collaborate with cross-functional teams to align social media efforts with overall marketing 
objectives and brand messaging.

OBJECTIVES
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Social Media Marketing Module

The learning outcome of this module are to help you 
 

Understand the difference between traditional marketing and social media marketing.
Understand the major social media platforms, how they function, and what role they play in 
marketing (broadly de�ne the functionality of LinkedIn, Facebook, Twitter, Instragram and Tiktok)
Identify the target demographics associated with each platform.
Evaluate the best social media platform(s) for a speci�ed business ad develop an internal social 
media -policy, including management, timing, and frequency.

LEARNING OUTCOMES
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1. Key bene�ts/reasons of social media

Social media marketing refers to the use of social media platforms to promote products, services, or 
brands and engage with the target audience. It involves creating and sharing content on social media 
networks such as Facebook, Twitter, Instagram, LinkedIn, YouTube, and others, with the goal of 
increasing brand visibility, driving website traf�c, generating leads, and ultimately, achieving business 
objectives.

 
Social media marketing is highly useful for businesses and entrepreneurs for several reasons. Here are 
some key bene�ts and reasons why social media marketing is valuable:
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1.Key bene�ts of social media marketing
Increased brand awareness: Social media platforms have billions of active users, making them a 
powerful channel to raise brand awareness and visibility. By consistently sharing engaging content, 
interacting with your audience, and leveraging targeted advertising, you can reach a large audience 
and expand the recognition of your brand.

 
Improved audience targeting: Social media platforms provide advanced targeting options that allow 
you to reach speci�c demographics, interests, and behaviours. This precision targeting ensures that 
your marketing messages are delivered to the right people, increasing the chances of engagement and 
conversions. You can de�ne your target audience based on factors such as age, location, gender, 
interests, and online behaviour, enabling you to focus your efforts on those most likely to be 
interested in your products or services.

 
Enhanced customer engagement and relationships: Social media offers a unique opportunity for 
direct engagement with your audience. By responding to comments, messages, and reviews, you can 
build relationships, provide customer support, and foster trust and loyalty. Social media also enables 
you to create a sense of community around your brand, where customers can interact with each other 
and share their experiences, further strengthening their connection with your brand.



newdigiship.eu

Cost-effective advertising: Compared to traditional advertising channels, social media marketing can be 
more cost-effective. Many social media platforms offer �exible advertising options with various budget 
ranges, allowing businesses of all sizes to participate. Additionally, the targeting capabilities of social 
media advertising enable you to allocate your budget ef�ciently, focusing on the most relevant audience 
segments and optimizing your campaigns based on performance data.

 
Valuable market insights: Social media platforms provide access to rich data and analytics that offer 
valuable insights into your audience, their preferences, and behaviours. By analysing metrics such as 
engagement rates, click-through rates, and audience demographics, you can gain a deeper understanding 
of what resonates with your audience and re�ne your marketing strategies accordingly.

1.Key bene�ts of social media marketing
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Competitive advantage: With the widespread adoption of social media, it has become increasingly 
important for businesses to establish a strong presence on these platforms. By effectively utilizing 
social media marketing, you can gain a competitive edge over competitors who are not utilizing these 
channels to their full potential. Engaging with your audience, providing valuable content, and 
maintaining an active presence can help you differentiate your brand and stay top-of-mind among 
your target audience.

 
Increased website traf�c and lead generation: Social media can be a powerful driver of website traf�c 
and lead generation. By including links to your website in your social media posts, you can direct 
interested users to learn more about your products or services. Additionally, social media platforms 
often provide options to create lead generation forms or direct users to speci�c landing pages, 
enabling you to capture valuable customer information and generate leads for your business.

1.Key bene�ts of social media marketing
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2. Various Channels and Platforms

Social media marketing utilizes various channels or platforms to reach and engage with the 
target audience. Here are some of the prominent channels used for social media marketing:
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Facebook: With over 2.8 billion monthly active users, Facebook is the largest social media platform. It 
offers robust advertising options, audience targeting capabilities, and various content formats, 
including posts, videos, stories, and live streaming. Facebook is suitable for businesses across different 
industries and allows for diverse marketing strategies.

 
Instagram: Instagram is a visual-centric platform with more than 1 billion monthly active users. It is 
known for its focus on images and videos, making it suitable for businesses with visually appealing 
products or services. Instagram offers features like feed posts, stories, IGTV (long-form videos), and 
Reels (short video clips), providing opportunities for creative and engaging content.

2. Various Channels and Platforms
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Twitter: Twitter is a microblogging platform with over 330 million monthly active users. It emphasizes 
real-time updates, trending topics, and concise messaging within a character limit. Twitter is effective 
for sharing news, engaging in conversations, and building brand awareness through timely and 
engaging content.

 
LinkedIn: LinkedIn is a professional networking platform with more than 756 million users. It caters to 
a business-focused audience, making it ideal for B2B marketing, professional networking, and 
recruitment. LinkedIn offers advertising options, content sharing, company pages, and groups for 
industry-speci�c discussions and networking.

2.Various Channels and Platforms
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YouTube: As the largest video-sharing platform, YouTube has more than 2 billion logged-in monthly 
users. It is a hub for video content, making it valuable for businesses with video-centric marketing 
strategies. YouTube allows for brand channels, video ads, tutorials, product demos, and vlogging, 
enabling businesses to reach and engage with a vast audience.

 
TikTok: TikTok is a short-form video platform that has gained immense popularity, especially among 
younger audiences. With over 1 billion monthly active users, TikTok offers an opportunity for 
businesses to create entertaining and engaging video content. It is suitable for brands looking to 
target a younger demographic and capitalize on viral trends.

2. Various Channels and Platforms
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Pinterest: Pinterest is a visual discovery platform with over 478 million monthly active users. It 
focuses on curated image collections, known as "pins," which users can save and share. Pinterest is 
particularly effective for businesses in industries like fashion, food, home decor, and DIY, where 
visually appealing content can drive engagement and inspire users.

 
Snapchat: Snapchat is a multimedia messaging app with over 300 million monthly active users. It is 
known for its disappearing content, augmented reality (AR) features, and interactive �lters. Snapchat 
offers opportunities for creating engaging and interactive content, especially for businesses targeting 
younger audiences.

2.Various Channels and Platforms
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Reddit: Reddit is a social news aggregation and discussion platform with over 430 million active users. 
It consists of various communities, known as "subreddits," focused on different topics and interests. 
Reddit can be leveraged for market research, engaging in discussions, and sharing valuable content 
within relevant communities.

 
These are just a few examples of popular social media channels used for marketing purposes. The 
choice of channels depends on factors such as target audience demographics, business goals, content 
strategy, and industry focus.

2.Various Channels and Platforms
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"Facebook Marketing 2023 - The Ultimate Guide for Beginners" by Neil Patel Link: 
https://www.youtube.com/watch?v=5eQf4s_1A_E

This video provides an in-depth guide to Facebook marketing, covering topics such as setting up 
a Facebook Page, creating engaging content, running ads, and utilizing Facebook Groups.

 

"Instagram Marketing Strategy 2023: The Ultimate Guide" by GaryVee

Link: https://www.youtube.com/watch?v=7lySXqL5X9I

GaryVee shares his insights and strategies for effective Instagram marketing. He discusses 
content creation, Instagram Stories, engagement tactics, and leveraging in�uencers.

2.Various Channels and Platforms
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"Twitter Marketing 2023: How to Get 1,000 True Fans on Twitter" by Roberto Blake

Link: https://www.youtube.com/watch?v=rMY5KL6E1is

Roberto Blake provides valuable tips on growing your Twitter presence and cultivating a loyal following. 
He discusses strategies for increasing engagement, leveraging hashtags, and building relationships on the 
platform.

 

"LinkedIn Marketing Strategy 2023: The Ultimate Guide" by Social Media Examiner

Link: https://www.youtube.com/watch?v=GWzC9KUSjZQ

This video from Social Media Examiner offers insights into leveraging LinkedIn for marketing purposes. It 
covers optimizing your pro�le, creating engaging content, utilizing LinkedIn Groups, and running targeted 
ads.

2.Various Channels and Platforms
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Link: https://www.youtube.com/watch?v=GWzC9KUSjZQ

This video from Social Media Examiner offers insights into leveraging LinkedIn for marketing purposes. It 
covers optimizing your pro�le, creating engaging content, utilizing LinkedIn Groups, and running targeted 
ads.

 

"YouTube Marketing Strategy 2023: How to Grow Your YouTube Channel" by Sunny Lenarduzzi

Link: https://www.youtube.com/watch?v=EXXGdEo2G5s

Sunny Lenarduzzi shares her strategies for growing a successful YouTube channel. She discusses content 
planning, video optimization, collaboration techniques, and monetization strategies.

2.Various Channels and Platforms
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"TikTok Marketing 2023: How to Use TikTok for Business" by Oberlo Link: 
https://www.youtube.com/watch?v=xLX3W16Er0o

Oberlo provides an overview of TikTok marketing and how businesses can effectively utilize the platform. 
The video covers content creation, hashtags, challenges, and in�uencer marketing on TikTok.

 

"Pinterest Marketing Strategy 2023: How to Get More Traf�c from Pinterest" by Jessica Stansberry

Link: https://www.youtube.com/watch?v=-HL4zXGzFgQ

Jessica Stansberry shares her Pinterest marketing strategies, focusing on driving website traf�c and 
generating leads. The video covers Pinterest SEO, creating pinnable graphics, and utilizing group boards.

 

"Snapchat Marketing Strategy 2023: How to Use Snapchat for Business" by Evan Carmichael

Link: https://www.youtube.com/watch?v=0UNFdJskqVs](https://www.youtube.com/watch?v=0

2.Various Channels and Platforms
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3.Key aspects of social media marketing

Here are some key aspects of social media marketing:
 
3.1 Brand awareness
3.2 Content creation and sharing
3.3 Audience engagement
3.4 Targeted advertising
3.5 Tracking and measurement
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3.1 Brand Awareness

Social media allows you to reach a large audience and raise awareness about your brand, products, or 
services. By creating engaging content and leveraging various social media channels, you can expand your 
brand's presence and increase its recognition.

 

Brand awareness is the extent to which consumers recognize and recall your brand. It is crucial for the 
success of any business as it lays the foundation for attracting and retaining customers. Social media 
marketing plays a signi�cant role in building and enhancing brand awareness. Here's how:
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3.1 Brand Awareness

Wide audience reach: Social media platforms have billions of active users worldwide. By establishing 
a presence on platforms such as Facebook, Instagram, Twitter, LinkedIn, and YouTube, you gain access 
to a vast audience. This allows you to showcase your brand to potential customers who may not be 
aware of your business otherwise.

 
Content creation: Social media provides an opportunity to create and share engaging content that 
re�ects your brand's values, personality, and offerings. Through compelling visuals, informative 
articles, entertaining videos, and other content formats, you can captivate the attention of your target 
audience. Consistently posting high-quality content keeps your brand visible and encourages users to 
engage and share, further expanding your reach.
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3.1 Brand Awareness

Viral potential: Social media platforms have the potential for content to go viral, reaching an 
exponentially larger audience. If your content resonates with users and strikes a chord, it can be 
shared rapidly, leading to increased brand exposure. This can result in a surge of followers, likes, 
comments, and ultimately, greater brand awareness.

 
In�uencer collaborations: Partnering with in�uencers who have a signi�cant following and in�uence 
within your target market can amplify your brand's reach and visibility. In�uencers can showcase your 
products or services to their loyal audience, introducing your brand to new potential customers and 
increasing awareness among their followers.



newdigiship.eu

3.1 Brand Awareness

Hashtags and trends: Utilizing relevant hashtags and participating in trending discussions and 
challenges can expose your brand to a wider audience. By incorporating popular hashtags or creating 
your own unique ones, you can increase the chances of your content being discovered by users who 
are interested in similar topics or trends.

 
Brand consistency: Consistency in your brand's visual identity, tone of voice, and messaging across 
social media platforms helps build recognition. By presenting a cohesive and recognizable brand 
image, users can quickly identify and associate your content with your business. This repetition 
reinforces brand awareness and strengthens your brand's presence in users' minds.
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3.1 Brand Awareness

Social sharing and user-generated content: Encouraging users to share their experiences with your 
brand and creating opportunities for user-generated content (UGC) can boost brand awareness. 
When satis�ed customers share positive reviews, testimonials, or user-generated photos/videos, it 
serves as social proof and spreads the word about your brand to their connections.
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3.2 Content creation and sharing

Social media marketing involves developing compelling and relevant content in various formats, 
including text, images, videos, and infographics. The content should resonate with your target 
audience and encourage them to engage, share, and interact with your brand.

 
Content creation and sharing are essential components of social media marketing. It involves crafting 
compelling and relevant content in different formats to capture the attention of your target audience 
and encourage engagement, sharing, and interaction. Here's a closer look at this aspect:
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3.2 Content creation and sharing

Compelling content: To effectively engage your audience, your content should be compelling, 
interesting, and valuable. It should address their needs, interests, and pain points, offering solutions, 
insights, or entertainment. Compelling content can include informative articles, how-to guides, tips, 
industry news, inspirational stories, behind-the-scenes glimpses, and more.

 
Visual content: Visual elements such as images, infographics, and videos play a crucial role in social 
media marketing. They are highly engaging and can quickly grab attention in a busy social media feed. 
Visual content should be visually appealing, high-quality, and consistent with your brand identity. It 
should be optimized for the speci�c platform and display well on various devices.
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3.2 Content creation and sharing

Storytelling: Storytelling is a powerful technique in content creation. It allows you to connect 
emotionally with your audience and create a memorable brand experience. By sharing stories that 
relate to your brand values, customer experiences, or the journey behind your products/services, you 
can forge a deeper connection with your audience.

 
Relevance and targeting: It's important to create content that is relevant to your target audience. 
Understand their interests, preferences, and pain points, and tailor your content to address them. This 
ensures that your content resonates with your audience and provides value. Additionally, leveraging 
targeting options on social media platforms allows you to reach speci�c segments of your audience 
with content that is most likely to interest them.
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3.2 Content creation and sharing

Engagement and interaction: Social media is a two-way communication channel. Encourage your 
audience to engage with your content by asking questions, seeking their opinions, and inviting them to 
share their experiences. Respond promptly to comments and messages, fostering conversations and 
building relationships. This interaction humanizes your brand and encourages further engagement and 
loyalty.

 
Shareability and virality: Creating content that is shareable increases the likelihood of it reaching a 
wider audience. Develop content that is informative, entertaining, or evokes strong emotions, making 
users more inclined to share it with their connections. This can potentially lead to your content going 
viral and gaining signi�cant exposure.
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3.2 Content creation and sharing

Consistency and scheduling: Consistency is key to maintaining an active and engaged social media 
presence. Develop a content calendar and schedule your posts to ensure regular and timely sharing of 
content. Consistent posting helps build anticipation among your audience and keeps them engaged 
with your brand.

 
Remember to track the performance of your content through social media analytics tools. Analysing 
metrics such as reach, engagement, clicks, and conversions can provide insights into the effectiveness of 
your content strategy and help re�ne your approach over time.
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3.3 Audience engagement

Social media platforms provide opportunities to interact directly with your audience through 
comments, likes, shares, and direct messages. Engaging with your audience builds relationships, 
strengthens brand loyalty, and fosters customer trust and advocacy.

 
Audience engagement is a critical aspect of social media marketing that involves actively interacting 
with your audience on social media platforms. It goes beyond simply broadcasting content and 
encourages two-way communication between your brand and your followers. Here's a deeper 
exploration of audience engagement:
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3.3 Audience engagement

Responding to comments and messages: Social media platforms enable users to leave comments and 
send direct messages to your brand. Engaging with these interactions demonstrates that you value 
your audience's opinions, feedback, and inquiries. Promptly responding to comments and messages 
shows that you are attentive, accessible, and interested in building relationships with your audience.

 
Encouraging discussions: Sparking conversations and discussions around your content is a powerful 
way to engage your audience. Pose thought-provoking questions, seek opinions, and invite users to 
share their experiences or stories related to your brand. By fostering dialogue, you create a sense of 
community and give your audience a platform to connect with like-minded individuals
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3.3 Audience engagement

Running contests and giveaways: Contests, giveaways, and competitions can generate excitement 
and encourage active participation from your audience. By offering incentives such as prizes or 
exclusive discounts, you motivate users to engage with your content, share it, and participate in the 
contest. This boosts brand visibility, expands your reach, and fosters a sense of fun and reward among 
your audience.

 
User-generated content (UGC): Encouraging users to create and share content related to your brand 
can be a powerful engagement strategy. This includes sharing their experiences, testimonials, reviews, 
or creative content featuring your products or services. UGC not only strengthens the bond between 
your brand and your audience but also serves as social proof and word-of-mouth marketing.
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3.3 Audience engagement

Social listening: Paying attention to what your audience is saying about your brand or industry is 
crucial. Monitor social media platforms for mentions, tags, and conversations related to your brand. 
Engage in these discussions, acknowledge feedback (both positive and negative), and offer solutions 
or support when needed. This demonstrates that you value your audience's opinions and are proactive 
in addressing their concerns.

 
Personalization: Addressing your audience individually and personalizing your responses can make 
interactions more meaningful. Whenever possible, use their names, reference their previous 
engagements or comments, and provide tailored recommendations or assistance. This personal touch 
helps build a stronger connection with your audience and fosters a sense of loyalty.

 
Sharing user success stories: Highlighting success stories or positive experiences of your customers 
can be a powerful engagement strategy. It not only showcases the value of your products or services 
but also makes your audience feel appreciated and recognized.



newdigiship.eu

3.4 Targeted advertising

Social media platforms offer robust advertising options that allow you to target speci�c demographics, 
interests, and behaviors. This enables you to reach your ideal audience and maximize the effectiveness 
of your marketing campaigns.

 
Targeted advertising on social media platforms is a powerful feature that allows you to tailor your 
marketing messages to speci�c segments of your audience. Here's a more detailed explanation of the 
bene�ts and strategies associated with targeted advertising
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3.4 Targeted advertising

Reaching the right audience: Social media platforms collect a wealth of user data, including 
demographics, interests, behaviours, and preferences. This data is used to create targeting options 
that help you reach the most relevant audience for your products or services. By de�ning your target 
audience based on factors such as age, location, gender, interests, job title, or even speci�c behaviours 
(like recent purchases or engagement with similar brands), you can ensure that your ads are shown to 
the people most likely to be interested in your offerings.

 
Maximizing campaign effectiveness: Targeted advertising increases the effectiveness of your 
marketing campaigns by reducing wasted ad spend. Rather than showing your ads to a broad and 
generic audience, you can focus your budget on reaching those who are more likely to convert into 
customers. This leads to higher click-through rates, engagement, and conversions, ultimately 
improving the return on investment (ROI) of your advertising efforts.
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3.4 Targeted advertising

Customizing ad content: Targeted advertising allows you to create personalized ad content that 
speaks directly to your audience's interests and needs. By understanding their preferences, you can 
develop compelling messages, visuals, and offers that resonate with their speci�c motivations and 
pain points.

 
A/B testing and optimization: Social media platforms often provide tools to run A/B tests, where you 
can experiment with different ad variations or audience segments to identify the most effective 
combinations. By analysing the performance of different ad elements, you can re�ne your targeting 
parameters, ad creative, and messaging to continually improve the effectiveness of your campaigns.

 
Retargeting: Retargeting is a powerful strategy that allows you to reach users who have previously 
engaged with your brand or website. Social media platforms provide retargeting options, enabling you 
to show ads speci�cally to people who have visited your website, added items to their cart, or 
interacted with your previous ads.
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3.5 Tracking and measurement

Social media advertising platforms provide robust analytics and tracking capabilities to measure the 
performance of your campaigns. You can monitor key metrics such as impressions, clicks, conversions, 
and cost per action (CPA) to gauge the success and impact of your targeted advertising efforts. This 
data-driven approach allows you to optimize your campaigns, allocate budgets effectively, and make 
informed decisions to achieve your marketing goals.

 
Tracking and measurement are crucial aspects of social media advertising as they provide valuable 
insights into the performance and effectiveness of your campaigns. Here's a deeper look at how 
tracking and measurement work in social media advertising:
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3.5 Tracking and measurement

Metrics and key performance indicators (KPIs): Social media advertising platforms offer a range of metrics 
and KPIs that allow you to measure the success of your campaigns. These metrics include:
 

Impressions: The number of times your ad was displayed to users.
Clicks: The number of times users clicked on your ad to visit your website or landing page.
Conversions: The number of desired actions taken by users, such as making a purchase, �lling out a 
form, or signing up for a newsletter.
Reach: The number of unique users who saw your ad.
Engagement: The level of interaction with your ad, including likes, comments, shares, and video views.
Click-through rate (CTR): The percentage of users who clicked on your ad after seeing it.
Cost per action (CPA): The average cost you pay for each desired action, such as a conversion
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3.5 Tracking and measurement

Conversion tracking: Social media advertising platforms often provide tools to set up conversion 
tracking on your website. This allows you to track speci�c actions users take after clicking on your ad, 
such as making a purchase or completing a form. By setting up conversion tracking, you can measure 
the effectiveness of your campaigns in driving desired actions and attribute conversions to speci�c 
ads or audience segments.

 
Split testing: Split testing, also known as A/B testing, is a technique that allows you to compare the 
performance of different ad variations or audience segments. You can test different elements such as 
ad copy, visuals, headlines, call-to-action buttons, or targeting options to identify the most effective 
combinations. By measuring the performance of each variation, you can make data-driven decisions 
and optimize your campaigns for better results
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3.5 Tracking and measurement

Budget optimization: Tracking and measurement help you allocate your advertising budget 
effectively. By analysing the performance of different campaigns, ads, or audience segments, you can 
identify the best-performing ones and allocate more budget towards them. This ensures that your 
budget is focused on strategies that generate the highest return on investment (ROI).

 
Data-driven decision-making: The data and insights obtained from tracking and measurement enable 
you to make informed decisions about your social media advertising. By analysing the performance 
metrics, you can identify trends, understand audience behaviour, and make adjustments to your 
targeting, messaging, or creative elements. This iterative process helps you optimize your campaigns 
over time and achieve better results.
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3.5 Tracking and measurement

Reporting and analysis: Social media advertising platforms provide reporting features that allow you 
to generate comprehensive reports on the performance of your campaigns. These reports help you 
visualize the data, track progress over time, and communicate the results to stakeholders. By 
analyzing the reports, you can gain a deeper understanding of your audience, campaign effectiveness, 
and areas for improvement.
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4. Case Study: "Old Spice: The Man Your Man Could Smell 
Like"

Background: Although this may be an older campaign , this is a prime example of a campaign that clearly 
worked through social media and targeted the younger generation relatively more familiar with social 
media at the time.

 

Old Spice, a well-known men's grooming brand, faced a challenge in revitalizing its image and connecting 
with a younger audience. In 2010, they launched a highly successful social media marketing campaign 
called "The Man Your Man Could Smell Like.“

 

Objective: The primary objective of the campaign was to increase brand awareness, engage with the 
target audience, and ultimately drive sales of Old Spice products.

 

Strategy: Old Spice decided to create a series of humorous and engaging videos featuring a character 
known as "The Old Spice Guy" played by actor Isaiah Mustafa. The videos were designed to be short, 
memorable, and shareable across social media platforms.
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4. Case Study: "Old Spice: The Man Your Man Could Smell 
Like"

Execution:

 

1. Video Series: Old Spice released a series of short videos featuring "The Old Spice Guy" addressing the 
audience directly. The videos showcased humor, wit, and charm while highlighting the bene�ts of using Old 
Spice products. Each video ended with a call-to-action, encouraging viewers to engage with the brand on 
social media.

2. Real-Time Responses: Old Spice took a unique approach by actively engaging with their audience on 
social media platforms. They responded to comments, questions, and even created personalized video 
responses to selected users. This real-time interaction created a sense of connection and viral buzz around 
the campaign.

3. Cross-Promotion: Old Spice collaborated with in�uential bloggers and YouTubers to expand the 
campaign's reach. These in�uencers created content related to the Old Spice campaign and shared it with 
their audiences, amplifying the brand's message.
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4. Case Study: "Old Spice: The Man Your Man Could Smell 
Like"

Results: The "Old Spice: The Man Your Man Could Smell Like" campaign achieved remarkable success:

 

1. Viral Reach: The campaign generated widespread attention and became a viral sensation. The videos 
received millions of views on YouTube, and the brand's social media channels experienced a signi�cant 
increase in followers and engagement.

2. Brand Awareness: Old Spice successfully repositioned itself as a relevant and humorous brand among 
the target audience. The campaign generated massive media coverage and garnered attention from 
mainstream outlets, leading to increased brand awareness.

3. Sales Growth: The campaign had a direct impact on sales. Old Spice experienced a substantial increase 
in sales following the campaign's launch, attributing it to the campaign's success in reaching and engaging 
the target audience. 
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4. Case Study: "Old Spice: The Man Your Man Could Smell 
Like"

1. Creativity and Humour: The campaign's humorous and entertaining approach captured the attention of the 
audience and made the content highly shareable, leading to increased brand exposure. 

2. Real-Time Engagement:  Old Spice's active engagement with the audience on social media platforms created a 
sense of connection and authenticity, fostering brand loyalty and further amplifying the campaign's reach.

3. Leveraging In�uencers: Collaborating with in�uencers helped extend the campaign's reach and tap into their 
established audiences, driving additional engagement and brand awareness.

The "Old Spice: The Man Your Man Could Smell Like" campaign serves as a prime example of how a well-executed 
social media marketing strategy can lead to viral success, increased brand awareness, and tangible business 
outcomes.

References & Read more
https://en.hocmarketing.org/the-advertising-campaign-the-man-your-man-could-smell-like-of-old-spice
https://whitelabelcomedy.com/funny-ads/old-spice-the-man-your-man-could-smell-like-2010
https://www.videosparks.net/blog/spark-of-the-week-3-old-spice-the-man-your-man-could-smell-like
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5.Conclusions

Overall, social media marketing offers a wide range of bene�ts, including increased brand awareness, 
targeted advertising, improved customer engagement, cost-effectiveness, market insights, 
competitive advantage, and lead generation. It has become an essential marketing channel for 
businesses of all sizes, allowing them to connect with their audience, build their brand, and drive 
business growth.

 
It's important to evaluate the characteristics and user base of each platform to determine the most 
suitable channels for your speci�c business and marketing objectives.

 
By leveraging social media effectively, consistently creating engaging content, and engaging with your 
audience, you can gradually increase brand awareness. Over time, as more people recognize and recall 
your brand, it can lead to improved customer trust, increased website traf�c, higher conversions, and 
ultimately, business growth.
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5.Conclusions

By creating compelling and relevant content, optimizing it for different formats and platforms, 
and encouraging audience engagement, you can leverage social media to build a loyal following, 
increase brand visibility, and drive business growth.

 
By actively engaging with your audience, you build meaningful relationships, foster trust and 
loyalty, and turn your followers into advocates for your brand. This positive engagement can lead 
to increased brand awareness, improved customer retention, and ultimately, drive business 
growth.

 
By de�ning your target audience based on factors such as age, location, gender, interests, job title, 
or even speci�c behaviours (like recent purchases or engagement with similar brands), you can 
ensure that your ads are shown to the people most likely to be interested in your offerings.

 
Tracking and measurement in social media advertising provide actionable insights that drive 
optimization and strategic decision-making. By leveraging the data-driven approach, you can 
re�ne your campaigns, improve ROI, and achieve your marketing goals more effectively.
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1. Presentation of the module

Welcome to the Module "SEO new technologies" in digital entrepreneurship. 
This training is focused on providing you with information and knowledge 
about the importance of Search Engine Optimization for all types of businesses, 
and especially for digital businesses. This strategy will ensure a better 
positioning of business initiatives in order to capitalize on a greater number of 
customers interested in the product or service offered.
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2. Learning outcomes

1. To know the objectives and bene�ts of SEO.
2. To understand the importance of Keyword research
3. Understand why On-page optimization can optimize your website content.
4. Understand how Off-page optimization can improve the visibility of your website.
5. Know the importance of Local SEO and local searches.
6. Value the importance of SEO tools to improve your strategy.
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3. Introduction to SEO: de�nitions, objectives and 
bene�ts

3.1. Concept of SEO (Search Engine Optimization)
3.2. The bene�ts of SEO

INDEX OF THE CONTENTS OF THIS POINT OF THE MODULE



newdigiship.eu

SEO (Search Engine Optimization) is a set of practices and strategies aimed at improving a 
website's visibility and ranking on search engine results pages (SERPs). It involves 
optimizing various elements of a website to enhance its relevance and authority in the 
eyes of search engines like Google, Bing, and Yahoo. The primary objectives of SEO are to 
increase organic (non-paid) traf�c, improve website visibility, and ultimately drive 
conversions and business growth.

 

At its core, SEO focuses on understanding how search engines work and what users are 
searching for online. By aligning a website's content, structure, and technical aspects with 
search engine algorithms and user intent, SEO aims to deliver the most relevant and 
valuable results to users' search queries.

3.1. Concept of SEO (Search Engine Optimization)
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The bene�ts of SEO are numerous and impactful for 
businesses of all sizes. Here are some key advantages:

 

Increased Website Visibility: A high-ranking position 
on SERPs translates into greater visibility for your 
website. When your website appears among the top 
search results, users are more likely to click on your 
link, leading to increased organic traf�c.

3.2. The bene�ts of SEO
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Targeted Traf�c: SEO allows you to target speci�c keywords and 
phrases that are relevant to your business. By optimizing your 
website for these keywords, you attract users who are actively 
searching for products or services like yours, increasing the 
chances of conversion.

 

Credibility and Trust: High-ranking websites are often perceived 
as more trustworthy and credible by users. By investing in SEO and 
appearing at the top of search results, you establish your brand as 
an authoritative source within your industry, instilling con�dence 
in potential customers.
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Improved User Experience: SEO involves optimizing various 
aspects of a website, including site structure, navigation, and 
page load speed. These optimizations not only help search 
engines understand and index your site better but also improve 
the user experience, leading to longer visits, lower bounce rates, 
and higher engagement.

 
Cost-Effectiveness: SEO is a long-term strategy that focuses on 
organic traf�c, which means you don't have to pay for every 
click or visitor to your website. While SEO requires an upfront 
investment, the ongoing bene�ts can outweigh the costs 
associated with paid advertising in the long run.
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Sustainable Results: Unlike paid advertising, the effects of SEO 
can be long-lasting. Once you achieve a good ranking for your 
target keywords, it becomes easier to maintain that position 
with regular updates and maintenance, resulting in a 
sustainable stream of organic traf�c.

 

Competitive Advantage: In today's digital landscape, most 
businesses recognize the importance of having an online 
presence. By implementing effective SEO strategies, you can 
outperform your competitors and gain a competitive edge in 
the market.
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In summary, SEO is a fundamental aspect of 
digital marketing that focuses on improving a 
website's visibility, driving targeted traf�c, 
and achieving business objectives. By 
investing in SEO, businesses can enjoy 
increased brand exposure, credibility, and 
sustainable growth in the online realm.

 
Please watch this video with updated ideas on 
SEO strategy that you can apply:

SEO in 2023: My NEW Strategy for Google Tra�c!SEO in 2023: My NEW Strategy for Google Tra�c!

https://www.youtube.com/watch?v=0YzOGD8D8Qo


newdigiship.eu

4. Keyword research: how to �nd the right keywords for 
your website

4.1. Why is keyword research important for SEO strategy?
4.2. How to �nd the right keywords for your website?
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Keyword research is a crucial step in any successful 
SEO strategy. It involves identifying and selecting 
the right keywords and phrases that are relevant to 
your website's content, products, or services. By 
targeting the appropriate keywords, you can 
increase your website's visibility, attract the right 
audience, and drive organic traf�c.

4.1. Why is keyword research important for SEO strategy?
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Here's a guide on how to �nd the right keywords for your 
website:

Understand Your Target Audience: Start by gaining a deep 
understanding of your target audience. Consider their 
demographics, interests, and pain points. This will help you 
determine the language and terminology they use when 
searching for information related to your website.

 

Brainstorm Seed Keywords: Begin by brainstorming a list of 
seed keywords. These are broad keywords or phrases that 
are directly related to your website's main topic. For 
example, if your website is about �tness, some seed 
keywords could be "�tness tips," "exercise routines," or 
"healthy lifestyle."

4.2. How to �nd the right keywords for your website?
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Use Keyword Research Tools: Utilize keyword research tools 
to expand your list of potential keywords and get valuable 
insights. Tools like Google Keyword Planner, SEMrush, Ahrefs, 
and Moz's Keyword Explorer provide data on search volume, 
competition, and related keywords. They also suggest 
alternative keyword variations and long-tail keywords (more 
speci�c phrases with lower search volume but higher 
conversion potential).

 

Consider Search Intent: Analyze the search intent behind 
speci�c keywords. Determine whether users are looking for 
information, seeking to make a purchase, or wanting to �nd a 
speci�c service. Understanding search intent will help you 
tailor your content and optimize it for the right keywords.
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Assess Competition: Evaluate the competition for each 
keyword. High competition may make it dif�cult to rank well for 
certain keywords, especially if your website is new or lacks 
authority. Look for a balance between keywords with decent 
search volume and reasonable competition, especially long-tail 
keywords that are more speci�c and less competitive.

 

Long-Tail Keywords:  Don't overlook long-tail keywords, as they 
can be highly valuable for niche topics or speci�c 
products/services. Long-tail keywords typically have lower 
search volume but higher conversion potential since they often 
indicate a user with a speci�c intent. For example, instead of 
targeting "�tness tips," you could consider "strength training 
exercises for beginners."
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Analyze Competitors: Research your competitors' websites and 
identify the keywords they are targeting. Tools like SEMrush and 
Ahrefs allow you to analyze competitors' organic keywords and 
their rankings. This can help you discover relevant keywords that 
you might have missed and �nd gaps in their keyword strategy that 
you can capitalize on.

 

Re�ne and Prioritize: After compiling a comprehensive list of 
potential keywords, re�ne it based on relevance, search volume, 
competition, and search intent. Prioritize keywords that align 
closely with your website's content and have a good balance 
between search volume and competition.

 

Monitor and Adjust: Keyword research is an ongoing process. 
Continuously monitor your website's performance for the selected 
keywords and make adjustments as needed. Stay updated on 
industry trends and adapt your keyword strategy accordingly.
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Remember that keyword research is not a one-time 
activity. As search trends change and user behavior 
evolves, it's important to regularly revisit and re�ne 
your keyword strategy to ensure your website remains 
optimized and competitive.

 

Watch this video with some tips to �nd keywords for 
your website: 

Find PERFECT Keywords For Your Website in 5 MinFind PERFECT Keywords For Your Website in 5 Min……

https://www.youtube.com/watch?v=-rw1FclvQl0
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5. On-page optimisation: how to optimise the content, 
structure and HTML of your website

5.1. Relevance of On-page optimization
5.2. How to optimize your website's on-page elements?
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On-page optimization plays a vital role in improving a 
website's visibility and search engine rankings. It involves 
optimizing various elements within your website's 
content, structure, and HTML code to enhance its 
relevance, accessibility, and user experience.

5.1 Relevance of On-page optimization
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Here's a guide on how to optimize your website's on-page elements:

 

Quality Content: Create high-quality, unique, and relevant content 
that aligns with your target audience's interests and search intent. 
Incorporate your target keywords naturally within the content while 
ensuring readability and value for users. Include headings (H1, H2, 
etc.) to structure your content and make it easier to scan.

 

Keyword Optimization: Place your target keywords strategically in 
key on-page elements, such as the page title, meta description, URL, 
headings, and throughout the content. However, avoid keyword 
stuf�ng, as it can harm your website's rankings. Aim for a natural and 
seamless integration of keywords.

5.2. How to optimize your website's on-page elements?
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Title Tag: Craft compelling and descriptive title tags for each 
page of your website. The title tag appears as the clickable 
headline in search engine results and should accurately re�ect 
the content of the page while enticing users to click.

 

Meta Description: Write concise and compelling meta 
descriptions for each page. Although meta descriptions don't 
directly impact rankings, they serve as a summary of the 
page's content in search results. Make sure to include relevant 
keywords and provide a clear call-to-action to encourage 
click-throughs.
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URL Structure: Create clean, descriptive, and user-friendly 
URLs that include relevant keywords. Use hyphens to 
separate words and avoid using numbers or irrelevant 
characters. A well-structured URL provides both search 
engines and users with a clear indication of the page's 
content.

 

Header Tags: Utilize header tags (H1, H2, H3, etc.) to 
structure your content and highlight important sections. 
The H1 tag should generally be reserved for the page's main 
heading, and subsequent header tags should be used 
hierarchically to organize subheadings and sections. This 
helps search engines understand the content's structure 
and hierarchy.
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Image Optimization: Optimize images by using descriptive 
�le names and adding alt text. Alt text provides alternative 
text descriptions for visually impaired users and search 
engines, helping them understand the content of the 
image. Additionally, compress images to reduce �le size 
and improve page load speed.

 
Internal Linking: Implement internal links within your 
website to guide users to relevant pages and help search 
engines discover and index your content more effectively. 
Ensure the anchor text used for internal links is descriptive 
and contains relevant keywords.
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Mobile Optimization: With the increasing use of mobile 
devices, it's essential to ensure your website is mobile-
friendly. Implement responsive design principles to provide a 
seamless and optimized experience across different screen 
sizes. Google also considers mobile-friendliness as a ranking 
factor.

 
Page Speed Optimization: Improve your website's page load 
speed by minimizing unnecessary code, optimizing images, 
enabling browser caching, and utilizing content delivery 
networks (CDNs). A faster-loading website enhances the user 
experience and can positively impact search engine rankings.
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Schema Markup: Implement schema markup on your 
website to provide search engines with additional 
context and information about your content. Schema 
markup helps search engines display rich snippets in 
search results, such as reviews, ratings, event details, 
and more.

 
User Experience Optimization: Prioritize user 
experience by ensuring easy navigation, clear calls-
to-action, and intuitive design. Make your website 
accessible, readable, and visually appealing to engage 
visitors and encourage longer sessions and lower 
bounce rates.
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Remember that on-page optimization is an ongoing 
process. Continuously monitor and analyze your 
website's performance, make data-driven 
adjustments, and stay updated with best practices 
and algorithm changes to maintain and improve your 
website's visibility and search rankings.

 

Watch this video with tips to optimize your on-page 
SEO:

How to Optimize Your On-Page SEO in Less Than 1How to Optimize Your On-Page SEO in Less Than 1……

https://www.youtube.com/watch?v=QpLBzNrzj4c
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6. Off-page optimisation: how to improve the visibility of your 
website through external links, social media and other means.

6.1. Relevance of Off- page optimisation
6.2. How to improve the visibility of your website through off-page optimization?
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Off-page optimization is a crucial aspect of SEO that focuses on 
improving the visibility and authority of your website through 
external factors and signals. While on-page optimization deals 
with optimizing elements within your website, off-page 
optimization involves activities conducted outside your website 
to enhance its online reputation and authority.

6.1. Relevance of Off- page optimisation
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Here's a guide on how to improve the visibility of your website 
through off-page optimization:

Link Building: Building high-quality, relevant, and authoritative 
external links to your website is a key off-page optimization 
technique. Seek opportunities to acquire backlinks from 
reputable and relevant websites within your industry. This can 
be achieved through strategies such as guest blogging, content 
partnerships, in�uencer outreach, and submitting your website 
to industry directories.

Social Media Engagement: Leverage the power of social media 
to amplify your website's visibility. Create and maintain active 
pro�les on popular social media platforms relevant to your 
target audience. Share valuable content, engage with your 
followers, and encourage social sharing of your website's 
content. This can help generate traf�c, increase brand 
awareness, and attract potential backlinks.

6.2. How to improve the visibility of your website through off-page optimization?
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Online Reputation Management: Monitor and manage your 
online reputation by actively engaging with your audience and 
addressing customer feedback and reviews. Encourage satis�ed 
customers to leave positive reviews on relevant platforms such as 
Google My Business, Yelp, and industry-speci�c review sites. A 
positive online reputation can enhance your website's credibility 
and attract more visitors.

 

In�uencer Marketing: Collaborate with in�uencers or industry 
experts who have a signi�cant online presence and a relevant 
following. By partnering with in�uencers, you can leverage their 
audience and credibility to increase brand exposure and generate 
valuable backlinks and social media mentions.
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Content Marketing: Create compelling and valuable content that 
resonates with your target audience. Develop a content marketing 
strategy that includes blog posts, articles, infographics, videos, and 
other formats that provide useful information, insights, or 
entertainment. High-quality content has a higher likelihood of being 
shared, linked to, and referenced by other websites, thereby 
improving your website's visibility and authority.

 

Online Directories and Listings: Submit your website to relevant 
online directories and listings. This includes local business directories, 
industry-speci�c directories, and reputable platforms such as Google 
My Business, Bing Places for Business, and Yelp. Ensure that your 
business information is accurate, consistent, and up to date across 
these platforms.
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Brand Mentions and PR: Monitor brand mentions across the 
web using tools like Google Alerts or Mention. Engage with 
those who mention your brand positively or negatively. 
Develop relationships with journalists and bloggers to secure 
media coverage and press mentions. Positive brand mentions 
and media coverage contribute to your website's reputation 
and visibility.

 

Community Engagement: Participate actively in online 
communities, forums, and discussion boards relevant to your 
industry or niche. Offer valuable insights, answer questions, 
and contribute to the community. This can help you establish 
yourself as an authority �gure, build relationships, and drive 
traf�c back to your website through your forum signature or 
pro�le.
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Local SEO: If you have a local business, optimize your 
website for local search. This involves creating and 
optimizing a Google My Business pro�le, including accurate 
location information and customer reviews. Encourage 
customers to leave reviews and engage with them promptly. 
Additionally, build local citations on relevant directories and 
websites to improve your local search visibility.

 
Remember, off-page optimization takes time and effort. 
Focus on building a diverse and natural backlink pro�le, 
engaging with your audience on social media, and creating 
valuable content that others naturally want to share. By 
consistently implementing off-page optimization strategies, 
you can improve your website's visibility, authority, and 
ultimately, its search engine rankings.
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7. Local SEO: how to optimise your website for local 
search

7.1. Local SEO: concept
7.2. Key steps to optimize your website for local search
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Local SEO is a crucial strategy for businesses with physical 
locations or those that serve speci�c geographic areas. It 
focuses on optimizing your website to appear prominently in 
local search results, making it easier for potential customers in 
your target location to �nd you.

 

Local SEO is a search engine optimization (SEO) strategy that 
helps your business be more visible in local search results on 
Google. Any business that has a physical location or serves a 
geographic area can bene�t from local SEO.

7.1. Local SEO: concept
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Here are some key steps to optimize your website for local search:

 

Create a Google My Business (GMB) Listing: Start by creating 
and optimizing your Google My Business pro�le. Provide 
accurate and up-to-date information about your business, 
including your address, phone number, website, hours of 
operation, and category. Verify your listing with Google to 
establish credibility and improve your local search visibility.

 

Consistent NAP Information: Ensure that your business 
name, address, and phone number (NAP) are consistent across 
your website, GMB pro�le, and other online directories. 
Consistency in NAP information helps search engines 
understand your location and boosts your local search 
rankings.

7.2. Key steps to optimize your website for local search
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Localized Content: Optimize your website's content with locally 
relevant keywords and phrases. Incorporate location-speci�c 
keywords naturally into your meta tags, headings, content, and 
image alt text. Create location-speci�c landing pages if you have 
multiple business locations or serve different areas.

 

Online Directories and Citations: List your business on reputable 
online directories and local citation websites. Ensure that your 
NAP information is consistent across these platforms. Submitting 
your business to directories such as Yelp, Yellow Pages, Bing 
Places for Business, and industry-speci�c directories can improve 
your local search visibility.
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Customer Reviews and Ratings: Encourage customers to 
leave reviews and ratings on your Google My Business pro�le 
and other review platforms relevant to your industry. Positive 
reviews not only boost your credibility but also in�uence local 
search rankings. Respond promptly and courteously to all 
reviews, addressing any concerns or issues raised.

 

Local Link Building: Focus on acquiring high-quality backlinks 
from local websites, blogs, and industry organizations. Reach 
out to local in�uencers or businesses for collaborations, 
sponsorships, or guest blogging opportunities. Local link 
building signals to search engines that your website is relevant 
and valuable to the local community.



newdigiship.eu

Mobile-Friendly and Responsive Design: Optimize your website 
for mobile devices. With the increasing use of smartphones, 
having a mobile-friendly website is crucial for local search 
success. Ensure that your website is responsive, loads quickly, 
and provides a seamless user experience across different screen 
sizes.

 

Location-Speci�c Landing Pages: If you have multiple locations 
or serve different areas, create dedicated landing pages for each 
location. Optimize these pages with unique and relevant 
content, including location-speci�c keywords, testimonials, and 
other relevant information. This helps search engines 
understand your geographic relevance and improves your 
visibility for location-speci�c searches.
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Local Structured Data Markup: Implement local structured 
data markup on your website. This markup provides search 
engines with additional information about your business, such 
as your address, phone number, business hours, and customer 
reviews. Implementing structured data can enhance your 
website's appearance in local search results and increase click-
through rates.

 

Online Reputation Management: Monitor and manage your 
online reputation by responding to customer reviews, 
addressing concerns promptly, and engaging with your 
audience. Positive online reviews and a good reputation 
contribute to your local search visibility and attract more 
customers.
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Remember, local SEO requires ongoing efforts and 
monitoring. Stay updated with local search algorithm 
changes, adapt your strategies as needed, and 
consistently optimize your website and online presence 
to improve your visibility within your target location.
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8. SEO tools: how to use SEO tools to analyse 
performance and improve your strategy

8.1. SEO tools: concept and relevance
8.2. How to use SEO tools to analyze performance and improve your strategy?
8.3. Google Analytics
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SEO tools are invaluable resources that can provide 
valuable insights, analyze performance, and enhance 
your SEO strategy. These tools offer various features and 
functionalities to help you understand your website's 
performance, track keyword rankings, analyze 
competitors, identify optimization opportunities, and 
make data-driven decisions.

 

SEO tools investigate the potential of Web pages for high 
placement on search engine ranking pages. They provide 
information on backlinks and keywords as well as 
insights into SEO competition on the Internet.

8.1. SEO tools: concept and relevance
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SEO tools can measure a wide variety of details on a website, as 
well as how that site is performing on the web. A few examples 
include:

Organic traf�c to the site
Keyword rankings, which include whether the right words are 
being targeted
The quality and quantity of backlinks that occur on other 
websites
Time visitors to the website spend on the page
The amount of people who bounce away from the website
How many people are accessing the website via a mobile site
The click-through rate of people clicking ads and listings
Domain authority, which is a direct re�ection of how overall 
SEO is performing
Visitors who return to the website more than one time
Visitors who visit the website directly by typing in the URL
How fast the website loads
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Here's a guide on how to use SEO tools to analyze performance and 
improve your strategy:

Keyword Research: SEO tools like Google Keyword Planner, 
SEMrush, Ahrefs, and Moz's Keyword Explorer allow you to 
conduct keyword research. Use these tools to discover relevant 
keywords, analyze search volume, assess keyword dif�culty, and 
identify long-tail keyword opportunities. Incorporate high-value 
keywords into your content and optimize your website 
accordingly.

 

Rank Tracking: Track your keyword rankings on search engine 
results pages (SERPs) using rank tracking tools like SEMrush, 
Ahrefs, or Moz. Monitor your website's performance for target 
keywords over time, identify trends, and assess the effectiveness 
of your SEO efforts. Analyze changes in rankings to identify 
areas that require improvement or optimization.

8.2. How to use SEO tools to analyze performance and improve your strategy?
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Site Audits: Perform regular site audits using tools like 
Screaming Frog, SEMrush, or Ahrefs. These tools crawl your 
website, identify technical issues, and provide 
recommendations for improvement. Conducting site audits 
helps uncover issues such as broken links, duplicate content, 
page load speed problems, or missing meta tags that may 
negatively impact your SEO performance.

 

Backlink Analysis: Analyze your backlink pro�le and identify 
opportunities for link building using tools such as Ahrefs, Moz, 
or SEMrush. These tools provide insights into the number of 
backlinks, their quality, and the referring domains. Assess your 
competitors' backlink pro�les to understand their strategies 
and discover potential linking opportunities for your website.
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Competitor Analysis: Gain a competitive edge by 
analyzing your competitors' SEO strategies. Tools like 
SEMrush, Ahrefs, and Moz offer competitor analysis 
features that allow you to explore your competitors' 
organic keywords, backlinks, and rankings. Identify 
keywords they are targeting, evaluate their content 
strategies, and discover gaps or opportunities that you can 
leverage for your own SEO efforts.

 

Site Performance and Speed: Use tools like Google 
PageSpeed Insights, GTmetrix, or Pingdom to assess your 
website's performance and loading speed. These tools 
provide insights and recommendations to optimize your 
website for faster load times, which can positively impact 
user experience and search engine rankings.
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Content Analysis: Analyze the performance of your content using 
tools like Google Analytics and Google Search Console. Identify 
your most visited pages, assess user engagement metrics such as 
bounce rate and time on page, and determine which content drives 
the most organic traf�c. Use these insights to create more effective 
and engaging content for your audience.

 

Local SEO: For businesses with local presence, tools like Moz Local, 
Whitespark, and BrightLocal can help manage and optimize your 
local listings, monitor online reviews, and assess your local search 
performance. These tools ensure consistency in your business 
information across different directories and platforms, enhancing 
your local SEO efforts.

 

Reporting and Monitoring: Utilize reporting tools such as Google 
Analytics, SEMrush, or Moz to generate customized reports and 
monitor key SEO metrics. Regularly track and analyze metrics like 
organic traf�c, keyword rankings, backlinks, and conversions. These 
reports provide a comprehensive view of your SEO performance 
and help measure the impact of your strategies.
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There are many different SEO tools to choose from online. Google 
offers some of the most popular SEO tools through Google Analytics. 
Many of the tools are free, with paid services and tools options.

 

This tool allows you to identify user behavior, such as how long they 
stay on the website, whether certain goals are being met by 
measuring conversions, discover details about how most visitors �nd 
the site, and much more. Using this information can be used to make 
changes to the website. For example, after analyzing speci�c 
keywords, marketers can make sure to use targeted, high-quality 
keywords in their ads.

 

For more information see this resource:

https://www.tagmate.app/blogs/what-is-google-analytics-
importance-bene�ts-and-reasons-to-use-it

8.3. Google Analytics
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Remember, SEO tools are powerful aids, but it's 
essential to interpret the data and insights they provide 
and take appropriate action. Regularly review the data, 
adjust your SEO strategies based on the �ndings, and 
stay up-to-date with the latest trends and algorithm 
changes to continuously improve your website's 
performance.
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Take a look to the next article about Healthline’s Content Anatomy and re�ect about…

 

1. What has been the strategy followed by Healthline to achieve a strategic position among specialized 
health websites?

 
2. Summarizes the main elements of Healthline's success

 
3. Using this example, think about what you would improve and what tools you would use to optimize your 
digital business idea
 

https://ahrefs.com/blog/healthline-seo-case-study/

9. CASE STUDY
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10. Conclusions

1. The importance of search engine optimization is primarily the fact that it improves the visibility 
of your website. In modern business, visibility is everything if you want to go ahead.

2. You need to have in mind is that search engine optimization is a long-term work, which might 
need months to show any signs of improvement.

3. Since the internet has become such an expansive and competitive virtual arena, getting the 
most out of the possibility a search engine provides is a systematic, tactical and precise 
endeavor.

4. Search engine optimization is not only a recommendation for the modern business, but it has 
become a necessity if you want to run a successful online business.

5. To get the best search engine visibility, you should follow the Five Basic Rules of Web Design, 
which state that a web site should be: Easy to read, Easy to navigate, Easy to �nd, Consistent in 
layout and design and Quick to download



newdigiship.eu

11. Bibliography

Ellis, Miriam (2023). Off-Page SEO, available at: https://moz.com/learn/seo/off-site-seo
Hardwick, Joshua (2023). 11 SEO Case Studies You Can Learn From, available at: 
https://ahrefs.com/blog/seo-case-studies/
Hubspot (s/a). Introduction to Search Engine Optimization, available at: 
https://cdn2.hubspot.net/hub/53/�le-13204607-pdf/docs/introduction-to-seo-ebook.pdf
Lyons. Kelly (2022). On-Page SEO: What It Is and How to Do It, available at: 
https://www.semrush.com/blog/on-page-seo/
Soulo, Tim; Hardwick, Joshua (2022). How to Do Keyword Research for SEO, available at: 
https://ahrefs.com/blog/keyword-research/


